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DO-16 LAUNDRY PRODUCTS 
PILE UP PROFITS FAST! 


i 
Coin-Op customers by the thousands prefer DO-16’s 
powerful performance and absolute safety. Coin-Op 
owners count on DO-16’s big profit margin for extra 
profit dollars. Specifically designed for coin-operated Cy 
laundries, popular DO-16 products pull plenty of 
repeat business; keep your customers happy with | 
sparkling bright, beautifully conditioned wash. Each 
package contains more than enough for a 16-Ib. load; 
is inner-lined to prevent leaking and “chemical chew- 
ing” of vending machine mechanisms. 


LAUNDERBAR 


... profit companion of 
DO-16 Laundry Products. 
Vends 432 assorted boxes 
of detergent, bluing, dry 
bleach and ammonia, by 
jam-proof gravity; allows 
selective loading to suit the 
demands of your operation. 
Cuts re-loading time way, 
way down. Smart, modern 
cabinet with handsome 
built-in selling showcase 
under brilliant fluorescent 
light. All parts are treated 
scientifically with corrosion 
preventive. Trouble-free, 
Launderbar requires an 
absolute minimum of your 
time and attention. 


FOR FREE LITERATURE AND SAMPLES WRITE 


Fill 
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GLOVER SINGLE—Capacity up to 16 
Ibs.; 6’ high, 5’6” wide, 35%” deep. 
Entirely self-contained. 





GLOVER TWIN—Total capacity up to 32 
Ibs.; 6’ high, 10’ long, 35%2” deep. 
Entirely self-contained. 


GLOVER COIN-OP 
DRY CLEANING UNITS 


Also non-coin hot or cold MODELS 


Serve You Better, Longer 


Cylinder tub and shell are solid stainless steel. 
There is no porcelain to chip, no ordinary steel 
to be exposed and destroyed by perchlorethylene 
vapors. Even front panel is practical, attractively 
satin-finished stainless steel. 


Sweet-clean freshness is assured for each load 
because each load automatically gets fresh, clean 
filter powder. Automatically the muck is ejected 
to special removal tank. Solvent flows freely, un- 
retarded by too much filter pressure, and is dis- 
tilled and saved. After automatic drying cycle, 
entire load is literally flooded with fresh air for 
good measure! Even when machine is idle, perce 
odors are exhausted to outside. 


You needn’t worry about obsolescence. You set 
weight limit and price charged to suit yourself, 
so your store and your Glover machines adjust 
easily to increasingly heavy patronage. 

You get up to four times the income from the 


same floor space with compact, efficient Glover 
drycleaning units. 


Get full details! 


Fill out and mail coupon today! 


ie” 


GLOVER inc. 


5204 TRUMAN ROAD 
KANSAS CITY 27, MISSOURI 





Maintenance costs are low because (1) units are 
more durably constructed; (2) complete inde- 
pendence of each fully self-contained Glover unit 
minimizes shut-down; (3) no experience is 
needed to service machines daily; (4) attention is 
needed only once or twice weekly to check the 
level of the filter powder in the bin, to check the 
level of the dried and powdered muck in the 
removal drawer and to check the level of the 
perce in the base tank. 


Door is safety-locked during entire cycle. 


Installation is simple, inexpensive. Simply con- 
nect electrically, and to water line, drain line 
and vent. Entirely self-contained; no extra equip- 
ment. You order only as many Glover machines 
as you wish; no minimum required. NOTE: 
Glover units, both Single and Twin, will pass 
through a 36-in. doorway! 


Full-year Glover guarantee is backed by forty 
years of experience by one of the most honored 
names in the dry cleaning industry. 


ee ee ee ee eee 
1 BILL GLOVER, INC. 1 
§ 5204 Truman Road, Kansas City 27, Mo. i 
f Please send me full details now on your i 
t [_] COIN-OP Single and Twin Dry Cleaning Units i 
i [_j] NON-COIN-OP Single and Twin Dry Cleaning Units ’ 
1 NAME sssteenensissliipisilcapliiilnlglae acitiialiais ae 
FIRM NAME : 
§ ADDRESS i 
E city___ ZONE__ STATE 4 
; [] I'd also like information on Glover Coin-Op Laundry Washer-Extractors ; 
oe ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee 
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THE MAGAZINE FOR COIN-OPERATED LAUNDRY AND DRYCLEANING BUSINESSMEN 


FEATURES FOR JULY 196! 


12 THE MULTIPLE STORE OWNER: HIS HEADACHES AND 
ASPIRINS, a study in standards and procedure that make: 
2l-unit coin-op chain hum over an area of 100 miles in Illir 


shows that the aspirins far outweigh the headaches. 





Investment 14 ENTER THE COIN-OP BEAUTIFUL CONTEST! You can do it 


if you believe your coin-op is the prettiest in the land. If y 
confidence is borne out by our four judges, you can gain | 


maximum coverage 


national recognition and prestige. Enter now! 





.at minimum cost! 
18 EARLY BIRD entries to the Coin-Op Beautiful contest have | 
started filtering in, but the judges have noticed no definite | 
& Fire trends toward what it make to win. However eve ral road 
* Lightning blocks to victory to beware are pointed out. 
@ Windstorm 
@ Hail 
e S k 20 COIN-OP DRYCLEANING PRICING PREFERENCES are 
moke lined after a nationwide survey of COIN-OPerators in the dry 
@ Riot cleaning field or on the brink of it. All are enthusiastic, and 
2 Explosion prices seem to be reaching a nor 
® Vehicle Damage 
®@ Vandalism | 
° Theft 22 INSTANT SERVICE MEANS INSTANT SUCCESS for a Colorad 
coin-op that's the nearest thing to home for 15,000 town 
° Plate Glass people. There's free c flee for anyone who asks. | The 
® Customer Bailee 180 x 
. Vie 
@ Improvements and 16 01 
Betterments 27 SOLVENT FILTRATION arrangements for coin-op drycleaner | SORA 
e Liability—Products are discussed and _ by J hn C orbett of J hns-M snvi e | This unit 
‘ ° who gets down to the basic t procedures that are simple, but . 
@ Business Interruption sails de adic tes alia | top-quali 
You get this complete Coin-Op The ven 
Coverage, at such a low cost have wo 
because you’re buying an all- aed 
in-one protection package. 30 SECRET OF SUCCESS: CENTRALIZATION! This is the story | laundry 
Only M. Kravetz & Co. gives of a multiple unit owner who found that centralized control unit | The hug 
you so much sound Insurance in his stores kept efficiency—and profits—high. And the c NORTEX 
Coverage for as little as $200. NE ne weal ee Bie dine. | 
Act now! Get all the details TAKE : 
today. Write, or call. 
® Color 
OL 6-4000 eS space 
wie DEPARTMENTS | tak 
M. KRAVETZ 4 EDITORIALLY SPEAKING gauge si 
6 DEAR EDITOR compart 
8 WHAT'S NEW 
& COMPANY 42 COIN-OP CLOSEUPS _ en 
44 ALLIED ACTIVITIES or dete 
880 Bergen Avenue 52 ON THE ASSOCIATION FRONT | 


Jersey City, New Jersey. 55 NEW OPENINGS 
56 MAINTENANCE MANUAL 


COIN-C 
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Yours for the asking! 





The revolutionary, all-new NORTEX COIN-OP DISPENSER holds a world-record 


180 plastic laundry bags... sells them for you at 10¢ each... takes only 37 by 
74 inches of wall space, and is now available to you at no cost or investment. 





This unique machine — with six times the capacity of any existing vendor — ushers in a new era of giant profits for you by offering 
top-quality plastic bags at a high mark-up for only 10¢, and by cutting six-fold the number of costly, time-consuming service calls! 


The vendor dispenses Super-Plastic laundry bags, custom-tailored from the finest heavy-gauge polyethylene ...laundry bags that 
have won high consumer acceptance and consistent repeat sales. Waterproof and virtually breakproof, each bag holds three average 
laundry loads and has scores of other household applications. 


The huge capacity and trouble-free maintenance of the NORTEX vendor is made possible by an engineering breakthrough by 
NORTEX — new-concept “Magic Cylinder” packaging and dispensing*— many product packages fit where only one did before. 


TAKE ADVANTAGE OF THESE PROFIT-PRODUCING FEATURES: © ( 1 
® Colorful, sales-attracting wall unit (only 37” x TR x 11”) saves floor sss netbens ionamin NJ. 
space ™ Jam-proof, gravity-feed mechanism eliminates sales-interrupting : 
breakdowns = Flawlessly engineered and ruggedly constructed of heavy —}_—-"1ease Tush me further details on your NORTEX 180 offer. | 
gauge steels = Unconditionally guaranteed = Separate ACE Locks for filling | oo : 
compartment and money vault # Anti-jackpot device and automatic lockout 
when empty. | fm i 

| For details, fill out and mail blank (Distributorship inquiries invited) » oinnins 

| COIN-OP SALES CORPORATION 421 Hetfield Ave. Elizabeth, N. J. stitial leciaieaabaiaiilaaaialal J 


*patents pending 
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sBEXKING.. 


Take The Initiative 


It's becoming more and more apparent from the mail that 
comes across our desk that while we have made some signifi- 
cant gains in our constant fight against anti-coin-op legislation 
this year, next year’s battle will be much more difficult. Two 
main factors are responsible for this turn of events. The first 
is that the United States Supreme Court upheld the right of 
Pennsylvania, Massachusetts, and Maryland to prohibit com- 
mercial activity on Sunday. Undoubtedly, this decision will be 
used as a wedge to foster laws against the 
operation of coin-ops on Sunday. The second 
factor is that increased pressure is being ap- 
plied to state legislators by some groups not 
for the health and safety factors they claim to 
advocate, but strictly to eliminate competition, 

It is also apparent from our mail and our 
conversations with association executives that 
we have made the most progress in the legislative fight in 
those areas where the associations have initiated constructive 
legislation rather than wait to struggle against laws that have 
been crammed down our throats by people who know little 
about our industry and less about the benefits we offer to 
our customers and communities. 

But this lack of knowledge on the part of the legislators 
is not their fault. Nor are the anti-coin-op laws they enact. In 
a great majority of cases, the legislators are merely reflecting 
what they think are the wishes of the people they represent. 

If the legislators know that the coin-op industry considers 
the safety and health of the people we serve, they will not 
react unfavorably to us. It’s up to us to present the accurate 
picture to the lawmakers. More important, rather than expend 
our energy fighting legislation, we should use it to promote 
favorable coin-op laws; to let our legislators know what a good 
and important service we are offering our customers, their 
voters; and to present a favorable image of our industry to all. 

The association in Hartford, Conn., had a favorable coin-op 
law enacted. They report that some of the “suede shoe” op- 
erators, who were giving the industry a bad name, were 
forced to clean up their stores or clear out of the industry. 


Let’s have more of this! 


Editor 
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DEPOSITED IN 


Yourtown Bank and Trust Company 
YOURTOWN, U.S.A. 
COMMERCIAL DEPARTMENT 
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HOW ONE COIN-OP See ST ROS INCREASED iTS PROFITS 





One day a nursing home operator brought huge piles of work into a coin-op store and started 
feeding quarters into a Laundrite® ‘Big Boy’*Washer-Extractor. As the store owner watched the 
money go into the machine, he was hit by a great idea. Why not extend his services to 
other small businesses — barber shops, garages, beauty parlors and such? Today, his profits 
are multiplied. The “Big Boy’ —with its mammoth capacity — handles the large commercial 
loads while smaller machines stay free for light bundles. Housewives, too, are showing up 
more often at the coin-op since they’ve found out that “Big Boy” can wash and spin-dry a 
9 x 12’ shag rug —or 6 to 8 small throw rugs at one time. How about building a new suc- 
cess story for yourself by extending your coin-op services with “Big Boy.” Full promotional 
help is provided. 


Throw LAUNDRITE 


TROY LAUNDRITE DIVISION OF American Machine and Meals, Inc. 


EAST MOLINE, ILLINOIS 


*Trademark 


Divisions of American Machine and Metals, Inc. TROY LAUNDRY MACHINERY e RIEHLE TESTING MACHINES e DE BOTHEZAT FANS 
TOLHURST CENTRIFUGALS e FILTRATION ENGINEERS e FILTRATION FABRICS e NIAGARA FILTERS ¢ UNITED STATES GAUGE @ AUTOBAR 
AUTOMATIC DEVICES e LAMB ELECTRIC COMPANY # HUNTER SPRING COMPANY e GLASER-STEERS CORPORATION 


TROY LAUNDRITE, Dept. CO-761, Division of American Machine and Metals, Inc., EAST MOLINE, ILLINOIS 


Please send me details on the new, coin-operated LAUNDRITE “Big Boy.” 


FIRM 





ADDRESS 
CITY & ZONE STATE 


EEE 
ATTENTION MR. 
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YOU CAN GET 
POPCORN’S BIG 
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ATTRACTIVE 
DESIGN 


CONSTRUCTION 










BUILT FOR MORE 


SALES AND PROFIT 


HIGHER PRoriy 
PER SALE 


Only Gold Medal can offer these fea- 
tures: 
@ up to 8&c profit per dime sale 


less than 2 feet square 
takes two nickels or a dime 
completely trouble-free 


completely corrosion resistant 


container cost under 3/10c¢ each 


This is the unit you will 
eventually standardize on. 
Buy it first and be thou- 
sonds of dollars ahead. 
Write now for details. 
Order several soon. 


TIP aL te 


1835 Freeman Ave., Cincinnati 14, Ohio 


for over 25 years the world’s most re- 
spected name in the Concession Industry. 
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DEAR EDIT@R: 


Lady Researcher 

I am researching the automatic 
laundering business for a feature 
story in the Elizabeth, New Jersey 
Daily Journal, and was informed 
by the N.J. Laundry and Cleaning 
Institute in Newark that you might 
have statistics I can get nowhere 
else. 

Could you tell me when the coin- 
op business was first tried out in 
this country—and in the Eastern 
regions—and why? How has it 
grown in terms of numbers of estab- 
lishments and gross national intake? 
If you have figures for New Jersey, 
or for the New York metropolitan 
area, these would be especially help- 
ful. 

Finally, what are the various 
municipalties and states doing about 
regulating the all-night, unattended 
establishments? I understand a good 
deal of vandalism has been going on 
in these, and many areas are forcing 
coin-ops to close at night and to be 
attended when open. 


Amy C. Roth 
THE DAILY JOURNAL 
Elizabeth, N. J. 


Much of the information you re- 
quire is already on the way to you. 
Since you are researching the in- 
dustry, and are interested in ac- 
curate, factual reporting, you will 
be interested to learn that coin-ops 
owners throughout the country are 
adopting, through the facilities of 
their associations, comprehensive 
Codes of Ethics, making an unsafe, 
unclean and potentially dangerous 
coin-op as obsolete and unique as a 
dinosaur. 





New Reader 
Your name was given to me by 
the National Better Business Bureau 
as able to give information about 
the investment and business nature 
of coin-operated laundries. May I 
please be placed on your mailing 
list? 
Green Farms, Conn. 
Robert W. Williams 
We are glad to place you on a 
temporary mailing list. However, 





since our magazine is distributes 
only to active COIN-OPerato, 
(and, of course, our advertisers), yw 
make thorough checks from time 
time and inactive recipients ap 
dropped from our circulation rolls 
At any rate, you can expect copies 
of at least the next several issue; | 
—Ed. 


Vend Library 

Saint Louis University has under. | 
taken to establish a Library of Auto. 
matic Merchandising for the benef | 
of the industry. This project is being | 
made possible by a personal gran 
from Mr. Thomas Donahue, preg 
dent of the National Automatic 
Merchandising Association (N.A. 
M.A.). We are anxious to have 
represented in our collection files of } 
the major trade journals covering 
the fields of the product suppliers to 
the industry. Your journal has been 
suggested as an important one by the 
N.A.M.A. May we ask you to send 
us a complete back file of CoIN-op 
for inclusion in the collection. Of 
course, we would also like to have 
a subscription so that we can keep 
up with the industry in the future. 
What research we have already done 
has revealed many references to 
pertinent articles in previous issues 
of your publication. 

Your help would provide a real 
boost toward making the collection 
a complete and representative one. | 

James V. Jones 
Director of Libraries 


Saint Louis University 
St. Louis, Mo. 


It is indeed an honor to be in 
cluded in your Library of Auto- 
matic Merchandising, and we are 
sending, under separate cover, all 
back issues of COIN-OP.—Ed. 


Organizing | 
We just reread the editorial in 
the April COIN-OP. We heartily 
agree that an active and efficient as 
sociation is an absolute must in the 
face of the current wave of ant 
coin-op legislative attempts. We 
would appreciate any information a 
continued on page 6 | 
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Here’s the kind of washing accommodations 
your customers appreciate . .. the kind of effi- 
ciency that “speeds up” customer service during 
peak periods, yet continues with constant earn- 
ing power every hour you are open. 


The new Speed Queen “DOUBLE-LOADER” 
adds both capacity and earning power to coin- 
operated installations ... with a minimum of 


space requirements. 


It’s a “Payload” washer, that measures 36” high, 


1 30” wide and 29” deep with a hinged top to 
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provide immediate access to controls. Top load- 
ing bleach door, pressure level water control 
and many more features. 





eacatve i 





U P ON TRAFFIC... 


ON EARNING POWER 
with the 


SPEED QUEEN 


DOUBLE 
LOADER 











HIGH TORQUE TIMER 


Mounts in the meter box for simple operation 
and accessibility. No adjustments or linkage 
assemblies. A push on the end of the timer shaft 
starts the cycle. 


PARTS AVAILABLE for All Speed Queen Com- 
mercial Equipment in over 200 major U.S. and 
Canadian Cities. Mail Coupon below for com- 
plete information on the Speed Queen 250 
DOUBLE-LOADER and other Commercial 
Laundry Equipment. 


sea eee ee oO eee ee ee ee eee eee eee 


i 
Commercial Dept. V : 
SPEED QUEEN t 
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A Division of McGraw-Edison 
Company, Ripon, Wisconsin 
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WHAT'S NEW 


O PR@®DUCTS BLITERATURE (1 


SOAP VENDOR 


Heavy stainless tableware from 
Holland to coin-op customers is part 
of a franchise plan by RAD, Inc. The 
company lends, free, a five column 
laundry supply vendor featuring a 
hidden coin box, pick-proof, full- 





length locking device, chromium 
plated vending mechanism, and arc- 
welded construction, for rugged un- 
attended service, the company says. 
The vendor dispenses detergent, 
bleach, bluing, and ammonia in collo- 
phane wrapper to prevent leakage. 

CIRCLE READERS SERVICE CARD No. 61 


WATER SOFTENER 


Softened water, which produces 
optimum results in washing opera- 
tions, has been made possible by the 
use of Culligan, Inc.’s Hi-Flo softener, 
designed to operate over a wide water 
pressure range of 20 to 120 pounds 





per square inch. Three single units 
and three double models are available. 
CIRCLE READERS SERVICE CARD No. 62 


KIDDIE RIDE 


Freddy the Bull is the offering of 
National Cleaning Equip. Corp. 
Freddy weighs in at 150 pounds and 
is said by the company to be built 
for years of service. The % H.P. 
heavy duty, 110-volt motor is acti- 
vated by placing a dime in the coin 
mechanism. All moving parts are 
shielded for safety, and the company, 









offers a 90 day warranty on the mech- 
anism. Dimensions of the coin-oper- 
ated kiddie ride are 19 inches deep 
58 inches long, 46 inches high. 

CIRCLE READERS SERVICE CARD No. 63 


EPOXY WALL COATING 
A tile-like epoxy coating, called 
Tile-X, has been announced by Steel- 
cote Mfg. Co. The coating is said 
to offer a hygienic, easy - to - clean 
coating over porous walls and is avail- 
able in solid colors or fancy web 


effects. It is said to be static to the 
destructive deterioration of mould, 
fungus, grease, oil, daily washing, 


stain, alkali, acid, condensation, steam, 
food, and chemicals. Skilled labor is 
not needed to apply to walls. 

CIRCLE READERS SERVICE CARD No, 64 


CART CATALOG 


An eight-page, two color catalog, 
describing the R B Co. line of baskets 





and carts is available from the com- 
pany. Also shown are accessories 
found in many coin-op stores. One of 
the problems many owners have, that 
of “cart-napping,” is approached with 
a newly designed cart with stainless 
steel capped floor glides. The com- 
pany will prepay the freight on six or 
more complete units to one address 
on one bill of lading in the United 
States, it says. 

CIRCLE READERS SERVICE CARD No. 65 


BILL CURRENCY CHANGER 

An electronic sensing device used 
to scan and detect bills in the National 
Rejectors, Inc., automatic bill and cur- 
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The products, developments and £55 
literature announcements appear. ire 
ing in this section represent the a - 
most up-to-date thinking in the in. | 15% @ 
dustry. Each item bears a key tee 
number. To learn more about §2™. 
items which you feel will help you ” ee 
make your operation more profit. $30) 
able, just circle the appropriate [FZ 
numbers on the Reader's Service 2 48°> 
Card. Information will be sent at} |° 
no cost or obligation to you. 3 


rency changer has been announced. 
[he device automatically identifies 
and makes change for one or five 
dollar bills. Counterfeit or spurious 
bills are returned to the user without 
any change. Coins are changed in 
the conventional way. 

CIRCLE READERS SERVICE CARD No, 66 


COIN-OP DRYCLEANER 


La Suprema coin-op drycleaning 
unit, manufactured by Giuseppe 
Romagnoli, in Bologna, Italy, has 
been introduced to the United States 
by Process Equipment Co. The unit 
features twin filters, no vibration or 
noise, fully automatic control panel, 
patented oil bath drying system, 30 
minute cycle, and complete solvent 
recovery, the company says. Units 
are available in 18, 30, and 50 pound 
models, as well as a three pocket coin- 
op model. 

CIRCLE READERS SERVICE CARD No, 67 
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DRYCLEANER PUMP 
A specially designed, self-priming 
pump 








centrifugal for coin-op dry- 















cleaning units has been developed by 
Perfection Mfg. Corp., a subsidiary of 
Sta-Rite Products, Inc. The pump is 
quickly responsive to cycle changes. 
Made of cast-iron, its trouble-free 
serviceability meets one of the most 
important requirements of unattended 
stores, the company says. 


The pump | 
uses a heavy-duty 4% hp motor. 
CIRCLE READERS SERVICE CARD No. 68 





GUM VENDOR 


A small gum vendor, which may be 
continued on page 10 
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First-Class 


Information 


.. +» YOURS FOR THE ASKING 


Remember, every advertisement, new product 
and free literature item in this issue has a key 
number. To get full information on any 

roduct or system featured, simply circle the 
ie number on the postage-free Readers 
Service Card below. In no time at all, and 
without obligation, the information you re- 
quested will be on its way to you. 
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Please Print 
This Card Valid until August 31, 1961 





Owns drycleaning and/or laundry plant ................... 


Owns coin-ops only ........ 


The 


Easiest 


TO KEEP POSTED 


on the latest products and equipment for 
COIN-OP Laundries and the new COIN-OP 
Drycleaning systems .. . circle the key number 
of any Advertisement, Products Parade or 
Free Literature item featured in this issue on 
the postage-free Readers Service Card beiow. 
In no time at all, and without obligation, the 
information you requested will be on its way 
to you. 


YO, MON '9L 40, MON 
499445 OF 45°29 OL 
dO"*NIOD 
ANIWNLEVdSG JDIAURIS WIGV3Iu 
:Aq pind aq jim abpysog 
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De: 


INEW PERMETTE IZ 


a, OP -DRY: 


for the greatest 
y = return 
| on your 


4 investment / 4 vee 


2—15 POUND LOADS 
aE 
(90 Ibs. an Hour) 


Sat 
SU 
WH 
NEW 
PERMETTE I 


by AMERICAN 
PERMAC, inc. 


ermette II is a product of professional engi- 
neering designed to the most rigid specifica- 
tions. It is the culmination of the experience 
and know-how of Permac, the world’s leading 
manufacturer of drycieaning equipment. Permette 
Il is far removed from appliance type machinery 
. . built to last, with years of trouble free operation 
assured. Permette IL is the machine of the future in 
load capacity, speed and adaptability. Available 
Now! Protect your investment with Permette II, the 
professional's choice. 


BUILT TO 


asa 


aga 
STANDARDS 


Mis 
RES 
mel 
ATA 
GREATER 
aa 


PEC) eS 
NOW! PREVENTS 
UES EAH aH 


MAIL 
COUPON 
TODAY! FOR 
FULL DETAILS 


AMERICAN PERMAC, INC. COIN-OP DIV. 


1569 Merrick Road 
Merrick, L.I., N.Y. 


Gentlemen: Please send me information on the 
Permette IL immediately! 


Store__ Sa esii 


Name_ 


Address_ 
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MAXIMUM SECURITY 
CHANGE-MAKERS 
BY STANDARD 






wserr 50 ¢ com 


CHANGER RETURNS 
QuaRter 





Front Loading 3/16” Steel Cabinet 
Requires No Vault or Padlocks 


@ Standard’s all new Maximum 
Security Change-Makers, with front- 
loading door and rugged 3/16 inch 
steel cabinets do not require vaults, 
padlocks or extra vandalism guards. 
They combine new security, conven- 
ience and flexibility with the proven 
dependability of Standard’s manu- 
ally operated change mechanism. 


e@ UNDERWRITERS’ LABORATORY APPROVED LOCKS. @ MODELS TO CHANGE ANY 1, 2 or 3 COINS INTO 
Changer doer securely locked with two internal ANY POSSIBLE COMBINATION OF CHANGE. Up to 
screw-type locks and two UL approved key locks $420 in capacity. 

. ease hardened, double tumbler systems and e BUILT-IN OR WALL MOUNT CABINET DESIGN. 
restricted keys. Attractive cabinet may be built in wall or common 

front, or mounted on wall, stand or post 

e@ NEW FRONT LOADING AND EASIER SERVICING. e COLORFULLY FINISHED. Available in 3 standard 
Independent change units simply tilt forward or colors (grey, green or beige) with big “CHANGE” 
pull out for loading and service. decal and easy to understand instructions 


products " EF 
a a>) 9 






STANDARD CHANGE- MAKERS, INC. 422 E. New York St., Indianapolis 2, Indiana 
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What’s New 


continued from page 8 


attached to either side of present 
vending equipment or mounted on g 
wall or pedestal, has been developed 
by The Robco Corp. The unit dis. 
penses four sticks of gum for fiye 





cents. It is said to be easy to service 
and quick to load. It features a drop 
coin positive slug rejector and an im- 
proved “pull” mechanism. The man- 
ufacturer claims that it is impossible 
to jam the machine. 

CIRCLE READERS SERVICE CARD N 


69 
» 9 


DISPENSER 


A coin-operated dispenser holding 
180 plastic laundry bags is being of- 
fered without charge to coin laundry 
suppliers by Coin-Op Sales Co. Called 
the Nortex Dispenser, it vends its 
product in a cylindrical package. A 
compact wall unit (37” x 742” x 11”) 





with a patent pending jam_ proof 
gravity-feed mechanism, the unit fea- 
tures separate Ace locks for filling 
compartment and money vault, anti- 
jackpot device and automatic lockout, 
the company says. The plastic bags, 
which vend for 10 cents, are custom 
tailored from heavy - gauge _ poly- 
ethylene and can hold several machine 
loads. 


RCLE READERS SERV f AR No. 70 


PROFESSIONAL DRYCLEANER 

A “professionally constructed” dry- 
cleaner has been made for the coin-op 
owner or the professional cleaner by 


continued on page 3 
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| " a ALO Ft ae . 
| (IRIGY GIETY watiak tania 
GAS FIRED DRYER 
DEPENDABLE PERFORMANCE 
| HIGH PERFORMANCE — Listed — Tested — Certified 
DRYING EFFICIENCY — e 
el e : Leader of quality standards, yet is 
drop Quiet trouble-free gear transmis- competitively priced: Sti: dey 
| — | sion. Clean, crisp appearance — weight capacity Biglaalin ‘die 
a 50-lb. dry weight capacity — Coin coln colf.claaal “ one 
| metered or timer controlled. 
| S fer f 5 
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sits az WASHER-EXTRACTOR fi 
2 2 ; 
11” aes ~ j 
7 wy (3)sic LOADS IN ONE WASHER 
AQUA-SURGE REVERSING 
WASH ACTION a 
| Attract all customers, provide “profes- 
| sional” type laundering for all wash loads. 
@ ss “ ( 
O O CJ 
prool | 


| fea- 
cman) PLUMBING ELECTRICAL 
a PACKAGE Cook laundry equipment is listed, tested, and certified 
ant- and/or approved by more recognized laboratories than 
‘kout, CONVENIENT, FAST INSTALLATION any other equipment manufactured. 
bags, FOR UTILITIES 
istom | ALL METAL — stainless steel top, steel side . 
poly- panels. Extra-heavy soil pipe, copper water For illustrated brochure and name 
chine | lines, dual electrical circuit breakers. of nearest distributor, write — 6155 
ae | 
Jo. } 
| COOK macuinery co., inc. 
 dry- 
ina | WASHERS @ EXTRACTORS @ DRYERS 
er by | RIOR: L Ce Dallas 10, Texas, U.S.A. Telephone HAmilton 1-2135 
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The multiple store owner: 
His headaches and aspirins 
Springfield, Ill, owner 


oversees the operation 
of 21 units in 100 miles 


by PATRICK J. GALVIN 





M any COIN-OPerators keep more WI 
than a little occupied running one prob! 
first-class store. Not Lloyd Inslee that: 
of Springfield, Ill. Somehow, he | his o 
manages to keep close watch ona | solve 
network of 21 units spread out ina | erate 
circle with a radius of 100 miles 

from Springfield. What's more, he ae 
is closely supervising the construc- = 
; _ ol are t 
tion of two more and the initial 


planning of yet another pair. 

Inslee, along with his partner, 
Art Jacob, has been a member of 
the industry since 1956. During 
that year, he inspected operations in 
Michigan and Texas, consulted with 
experts on how to break into the 
field, then opened the first unit in | 
Springfield under the name of 








- ting 

Scotchwash. The partners have to It 
been going great guns ever since. there 
| must 

In 

a eae LL » shou 

¥ ' | for ¢ 

Insle 

wher 

at fii 

| tunit 

“My only real problem is time,” the | 
says Inslee, explaining his steward- | still 
ship of the coin-op network. “Since sae 
[ personally oversee the operation of there 
all units, | make the entire circuit en 
myself, every week. During the | _— 
course of the trip, I collect from all ead 
the coin boxes, make maintenance | flow 
checks and correct any situation that trafh 
Lloyd Inslee (standing) completes coin-op ‘circuit weekly. He is with partner Art Jacob. needs straightening.” { _m 
JULY 
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When he implies that his only 
problem is lack of time, he means 
that all other difficulties inherent in 
his operation have already been re- 
solved. Here is how the esystem op- 
erates: 


Starting the business. Selection of the 
site and nature of the building 
are the two primary factors in get- 





persage Pema 


LOL RIES 


ting business at the start, according 
to Inslee. The site must be where 
there is a traffic flow. The building 
must be clean and bright. 

In addition, the location selected 
should be where there is a need 
for coin-op service. In most cases, 
Inslee put his coin-ops in areas 
where there were no competitors— 
at first. This gave him the oppor- 
tunity to get established. He was 
the leader in nearly all cities, and 
still selects sites where there are no 
competitors in the neighborhood. If 
there are no competitors anywhere 
nearby, the factor of traffic flow be- 
comes less important, because the 
Operation will create its own traffic 
flow. But if there are competitors, 
traffic flow becomes more impor- 
tant to the owners. 


JULY, 1961 


Now, with coin-ops being built 
everywhere, Inslee feels a shopping 
center location is best. Next to that 
he likes a well-designed free-stand- 
ing building near a shopping center 
in the traffic pattern. If he can get 
his own free-standing building in 
the shopping center, that is best. 

On the average, Inslee pays $375 
monthly rental for his locations, 
ranging up to $440 for one choice 
spot. 

His free-standing buildings have 
been designed for him, evolving to 
a set pattern over the years. They 
now play up the Scotch motif, have 
plenty of window space and bright 
lights inside. 

Advertising is a contributing fac- 
tor to getting business, he reports. 
It is a requisite to launching a new 
site, then must be kept up with con- 
sistency to counter the coming of 





competitors. Where large ad space 
is needed at first, smaller space in 
the papers will suffice later. 


Keeping business. Retaining cus- 
tomers is largely a matter of cleanli- 
ness and service. To keep his op- 
erations clean, Inslee hires a janitor, 
man or woman, in each location 


Inslee works by a set of standards in the 
location, maintenance and merchandising of 
his coin-ops. All should be clean and lighted 
like the one at left. He has shown a prefer- 
ence for shopping centers as locations, pay- 
ing average monthly rental of $375.A jani- 
tor, hired for each installation, keeps up 
cleanliness, and a qualified serviceman is 
retained to check each installation for about 
$100 a month. Each store also is identified 
by Scotsman, Inslee's franchise sign. 





whom he can depend on. He pays 
$150 per month for this service, as 
high as $200 per month in one 
large location. 

Maintenance, customer service 
and protection against loss are han- 
dled about the same way. Inslee 
finds a qualified serviceman for each 
location and pays him $100 per 
month to check each day. “This is 
easy to do,” he reports. “There al- 
ways are qualified working men who 
can make easy extra money this 
way. I find that they usually check 
the units two or three times a day. 
The frequent checks are important 
because there are always persons 
who will hang ‘out of order’ signs 
on the machines just for their own 
amusement.” 


Profit. According to Inslee, the most 
important’ factor in making a profit 
is in having operations that are un- 
attended. The addition of salaries 
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WIN NATIONAL 
RECOGNITION! 
GAIN LOCAL 
PRESTIGE! 





_ 





COIN-OP Magazine is searching for the 
MOST BEAUTIFUL COIN-OPS in the 


HOW TO ENTER: 


tITEC! 





<< °° country ... your store may be one of these. 
se os oscic crues sana ice ocoaliion oda al tion and the local prestige you deserve for 
nea = or thelbelt saphyntaad he tatty Mp Pe om taking the time and making the effort to 
ee ee eee build a store that promotes a favorable 
1-075; ee seer. reo the ee eee ee eee ee image of the coin-op industry and is a 
TOR | 5 Co-op equipment manufacturers or distributors may submit credit to your community! 
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COIN-OP BEAUTIFUL 
ENTRY FORM 


PLEASE TYPE OR PRINT YOUR REPLIES 


NUUAANUAHUNLNULA BULLET 


—) 


ee a 
we 
a Cn 


COIN-OPerator’s name: LIST (BY BRAND NAME) ALL OTHER EQUIPMENT, 


SUCH AS EXTRACTORS, COIN-CHANGERS, IRONERS, 


Name of entry store: 


ETC. ALSO INDICATE THE NUMBER OF EACH TYPE 
OF EQUIPMENT YOU HAVE IN ENTRY STORE: * 
Address: 
number street 
type brand name number _ ! 
city zone state 
type brand name number _ 
HNVTMOUTAAUNUTVNUUAAVU TTA 
Number of washers Brand _ nee rae lettin 
Number of dryers Brand — arend nae number 
HIONUNIVNUOUVOVLVNVUUUUUVUOMIUOHULLUUULUUUUUUUT000U0000LHOUAELUVUSEVUUUUUS CULE HA 
ee drycleaners iii I HHUMININI Ih INUIT 


LIST (BY BRAND NAME) ALL “ADDITIONAL INCOME” 
EQUIPMENT, SUCH AS HAIR DRYERS, VENDING 
MACHINES, KIDDIE RIDES, ETC. ALSO INDICATE THE 
NUMBER OF EACH TYPE OF EQUIPMENT YOU HAVE 
IN ENTRY STORE: 


HN MNHONHAIU NN 


Describe, briefly, the color scheme of your entry store 


DULININUHLLLULTAALUULO.ELSOEOGUUL LULA TULL 


type brand name number _ 
t brand ‘ 
Describe too: ee rand name number 
FLOORING : ao —e 
type brand name sq. ft. ype a ene number 
CEILING type brand name number 
type brand name color 


AN 
LIGHT FIXTURES ___ 





HUNIUULUULLNUULLLUUUULLUUUUULLANULUVU LLU LOU 


type brand name WRITE ANY ADDITIONAL COMMENTS THAT 
SIGNS WILL AID THE JUDGES IN FULLY EVALUAT- 
type brand name ING YOUR STORE: 
STORE FRONT : ' 
type brand name = ( + 
INTERIOR WALLS = t specur 
type brand name color = |, Capacity 
OTHER (draperies, decorator items, etc) E a = 
2 HHNUHINIUSHUINUQOEUNNQNUUUVQDNLLULUSOES0ONSDHOQERULULOOOUUQEROOIUENEOOOUULQUDOLUSUOOOLULOUOUUESOODELS0SL0SN000DUUVEOOULELGOOUUIYVOOOULUODOUSNS0ODUL4SOO04S42000400000HA0OUL4OOUROVUOAD nt 
Z HOW MANY COIN-OPS DO YOU OWN? ro 
= WHO IS YOUR DISTRIBUTOR? _ a 
INCLUDE BRAND NAME OF EACH ITEM DESCRIBED — SIGN YOUR NAME — = Tt 
ee Mn HMNITIULNNILNCILALJLRILULNLULALUUULULRUOUDURGRADLOHLIRAHSD TULLE UAES LU { 
CHECK YOUR ENTRY FORM OVER: IS IT COMPLETELY FILLED OUT? HAVE YOU ( 
ENCLOSED AT LEAST THREE (3) PHOTOGRAPHS (ONE EXTERIOR, TWO INTERIOR)? ( | 
\ Py 
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*Sell name brand items to your patrons. 
Use The New’Gold Medal Detergent Vendor 


& 
AAAAAAA 


# A few of the products you can vend in this unit are: 


Dash® Beads o’Bleach® 
& TIDE® Sta-Puf® 
al/*® Sta-Flo® 
AD® 20 Mule Team Borax® 


DETERGENT VENDOR 


Pre paid Eastern Zone 


| SPECIFICATIONS: 

;, Capacity: 8 Columns, 16 packs each 

Size: 1214 x 3114 x 33” high 

Mounting: Wall-type on 16” centers 

Weight: 50 pounds empty 

Non-electric. “National” Slug Rejector. Takes two 
nickels or a_ dime. 
welded cabinet. Stainless Steel delivery chute. 


THE ONLY MACHINE WITH ABSOLUTE SLUG PROTECTION — MORE DOLLARS PROFIT ANNUALLY 


®al/ is a Reg. TM of 
Lever Brothers Co., N. Y. 


®20 Mule Team Reg. T. M. of U. S. ®Beads o'Bleach is a Reg. 
Borax & Chemical Corp., Los Angeles T. M. of Purex Corp. 
®AD is a Reg. T. M. of Colgate Palmolive Co., N. Y. ®sta-Puf and Sta-Flo are Reg. T. M. 


®tide and Dash are Reg. T. M. of 
Procter & Gamble, Cincinnati, Ohio 


Manufactured and Fully Guaranteed by GOLD MEDAL PRODUCTS CO. 102: Freeman Ave. CINCINNATI 14, ©. 





Yes, its proven that name brands in your deter- 
gent vendors will double your sales. And it’s a fact 
that Selectivity of up to eight name brands does won- 
*® = ders for customer satisfaction. The Versatile Gold 

Medal Detergent Vendor lets you sell what the people 

will buy. You will actually have more sales thru the 
* washers, too. This unit will upgrade your entire 
operation. 








































& 


Sell up to eight selections 
x Affix Decals on those items you wish to sell 
Total Capacity 120 10¢ size boxes 
Absolute "slug" protection 
Five-Point Locking system prevents break-in 
Takes two nickels or a dime 
Easiest loading Unit on the market 
The box you see is the one you get 


*& Decals for all these products are furnished, you put 
on those you wish to sell. 


Nationally Recognized Brands mean more profits for 
you. Well known brands sell well together as proven 
in other types of multi-product vending such as cig- 
arettes and candy. You can no longer afford to sell 
only off brands or one name brand. The Gold Medal 
Detergent Vendor is the key to increasing your profits. 


ORDER YOUR GOLD MEDAL DETERGENT VENDOR TODAY 
Or write now for the equipment or supply dealer's name 
nearest you so you can order soon. 


of A. E. Staley Mfg. Co. 









Aids to Business: 





The Small Business Administration 


The Small Business Administration is, by its own defi- 
nition, dedicated to service to small businesses. It is 
the first agency of the Federal Government ever estab- 
lished in peacetime solely to advise and assist the 
Nation’s small business concerns. The Agency was 
created by an act of Congress in 1953, and was made 
permanent by the Small Business Act of 1958. 

Among the complex of responsibilities given to the 
SBA by the President and Congress, are the following 
that might be of value to actual or potential COIN- 
oPerator-investors-small businessmen: 

1. To counsel with small business concerns on their 
financial problems; to help them obtain financing from 
private lending sources, and to make loans to them 
when private financing is not available on reasonable 
terms. 

2. To license, regulate, and help finance privately- 
owned small business investment companies, which in 
turn extend long-term and equity-type financing to 
small business concerns in their areas. 

3. To make loans to help restore or replace businesses 
damaged by storms, floods, and other disasters, and to 
assist small business concerns which have suffered 
substantial economic injury because of drought or 
excessive rainfall in their areas. 

4. To assist small business concerns with their man- 
agement problems, and to finance research into the 
problems of small businesses. 


BUSINESS LOANS 


In the SBA’s business loans program, the Agency’s 
financial specialists counsel with small business con- 
cerns on their financial problems, and, if borrowing is 
necessary, help them obtain funds from private lend- 
ing sources. If a small business concern cannot obtain 
private financing on reasonable terms, the SBA will 
consider making a loan to it, provided it meets neces- 
sary credit and other requirements. 

Small businesses are eligible for SBA loans for 
these purposes: 
¢ Business construction, conversion, or expansion. 
¢ The purchase of equipment, facilities, machinery, 

supplies or materials. 
¢ Working capital. 


TYPES OF LOANS 


Basically, there are two types of Small Business 
Administration business loans—‘participation” and 
“direct.” In a participation loan, the Agency joins 
with a bank or other private lending institution in a 
loan to a small business concern. In a direct loan, 
there is no participation by a private lender—the loan 
is made entirely and directly by the SBA to the bor- 
rower. 


16B 


By law, the Agency may not make a direct loan if 
a bank or other private lending institution will join 
with it in a loan to the borrower. 

The SBA may participate in a loan on either an 
“immediate” or a “deferred” basis; that is, the SBA 
may purchase immediately from a bank or other pri- 
vate lender (or sell to a private lender) a certain per- 
centage of a loan, or it may agree that at any time 
during a stated period, on request by a private lending 
institution, it will purchase a fixed percentage of the 
outstanding balance of a loan. 

Under the Small Business Act, as amended, the 
Agency may not enter into a loan on an immediate 
participation basis, if it can arrange to do so on a de- 
ferred basis. 


AMOUNT OF LOAN 

On a percentage basis, the maximum SBA partici- 
pation in a loan is 90 per cent. However, the invest- 
ment required for a coin-op would necessitate the 
COIN-OPerator’s loan coming under the SBA “Limited 
Loan Participation Plan,” in which case the maximum 
SBA share is $15,000 or 75 per cent of the total 
amount of the loan, whichever is the lesser. 


LOAN TERMS 


Small Business Administration business loans gen- 
erally are repayable in regular monthly installments, 
including interest on the unpaid balance. 

The maximum maturity is 10 years, except that 
where a pool loan is made for the construction of fa- 
cilities for a group of small business concerns it may 
have a maturity of up to 20 years. 

The proposed collateral for a loan, together with the 
integrity and ability of the management and the firm’s 
past and prospective earnings, must make it reasonably 
certain the loan will be repaid. 

The interest rate on the SBA’s direct business loans, 
and the maximum interest rate on the SBA’s share of 
a participation loan, is 52 per cent. A private lending 
institution may set a higher rate than 5% per cent on 
its share of a participation loan, provided the rate is 
legal and reasonable. It also may set a higher rate than 
5’ per cent on the SBA share of a deferred participa- 
tion loan, the higher rate on the SBA share to apply 
until the Agency is called upon to purchase the share. If 
a private institution sets a rate lower than 512 per cent 
per annum on its share, its interest rate shall be the same 
as that of the private institution, except that in no case 
may the SBA interest rate be less than five per cent. 

The interest rate on small business loans made to 
veterans and guaranteed by the Veterans Administra- 
tion is 434 per cent per annum. The interest rate on 
the Agency’s pool loans is five per cent per annum. O 
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“Doubled my profits—cut service calls to the bone 
with my new General Electric Filter-Flo’ Washers.” 


—says Stan Lipton, Jiffy-Jeff Laundry, Jeffersontown, Ky. 


‘‘] figure profits two ways,” says Mr. Lipton. 

“How much does a machine bring in...and how 
much do I have to pay out for repairs to keep that 
machine going. One’s not much good without the 
other. 

“My sales and service figures tell the story. For 
example, one week the 10 General Electric Filter-Flo 
Washers brought in a total of $34 more than 20 
machines of different make. Another week, the in- 
dividual General Electric Washers brought in 100% 
more profit per unit, than the other brand. 

“Service calls? Only two in six months! You 
can’t beat that kind of performance! 


‘| have opened a new store in Louisvilleand sz, 


put in 18 General Electric Washers—anda big “> 


MU(LN 


Progress /s Our Most Important Prodvet 
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General Electric Washer sign on the store front 
Thanks, Mr. Lipton, for backing up what we be- 
lieved all the time—that a General Electric Filter-Flo 
Washer is the most profitable, dependable machine 
you can install in a coin-laundry. 
For full details on General Electric coin-oper- 
ated laundry equipment, mail coupon below. 


— 


Saninienenteienenieaieian 






To: General Electric Company 
Home Laundry Department 
Appliance Park —Bldg. 1, Room 207 
Louisville 1, Kentucky 







Please send complete information on using General 
Electric Filter-Flo Washers in a coin-operated laundry. 






Name 








Street 
City & 
Naat toca el eee 
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COIN-OP contest 


entries come 


avalanching in 


All size stores, all areas 


represented in early mail 


NOT THIS... 


les like a snowfall in July, the way those entries are 
snowballing in for the COIN-OP BEAUTIFUL CONTEST, 
They're coming from all over, from small stores and 
large, from metropolitan areas and the countryside, 
from small, compact taxpayer-type stores, to huge, free- 
standing palaces. They’re all eligible, they all have an 
even chance to win because the judges intentionally 
created various size and regional classes in which coin- 
ops may enter. 


Distributors Enthusiastic 


We can hear those shutters clicking as more and 
more COIN-OPerators are sprucing up their stores and 
taking the pictures. The enthusiasm is catching and if 
you're still sitting on your hands, get out the old foun- 
tain pen to fill in the entry form on page 16. 

Just to show you how the industry is getting excited 
over this contest, ALD plugged the competition in its 
“house magazine” and has urged its district managers 
to get behind the idea for the betterment of the entire 
industry. 


No Trends Yet, But... 


While it’s too early to draw any conclusions, a 
couple of points are worth mentioning. 

The first is that most of the entries we have received 
come from the middle and southwest. We note that 
this is the area where coin-ops first began. 

Most of the entries fall into the 21 to 40 washer 
class. Further, these entries tend towards the 40 
rather than the 21 side of the spread. 

The owners of these stores have indicated, in most 
cases, the age of their store in the section of the entry 
form left for additional comments. The age varies 
from a high of five years old to a low of four months. 


Assigning Categories 


At the present time, the judges are merely assigning 
each entry to its proper category. No decisions have 
been made as to the merits of each entry. The photo- 
graphs seem to be the biggest problem the judges face. 
For, almost to a man, the entrants have filled out the 
entry forms completely. Judges have, however, noted 
that several of the entrants submitted pictures of the 
exterior of their stores that were crowded with cars. 
While they agreed that this indicated a thriving busi- 
ness, they claimed that the exterior of the store was 
hard to see, therefore, to judge. They suggested that 
exterior shots show the store front, not the customers’ 
taste in automobiles. Secondly, not all of the photo- 
graphs submitted were clearly identified with the owner’s 
name, the name of his store and the address of the 
store on the back of the picture. 

As more and more entries are received, it will be- 
come increasingly difficult to keep track of the photos 
if the information requested is not printed on the 
back. We suggest that the entry instructions be fol- 
lowed to the letter. O 
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At the same time, the Vic Mileage Booster removes 
bt objectionable odor which your customers hate... 
es the air in your premises fresh, pure, clean! 


-asy to install anywhere oo VIC MFG. CO. « 1313 HAWTHORNE AVE. + MPLS. 3, MINN. 
SHOW ME! Explain how | can make more money with a V 
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le you'll go back to your copy of much will you (or do you) charge _ pretty much held the line at the | 
April COIN-oP, you'll see that the for coin-op drycleaning? For how  $1.50-$2 level, for eight to 12. yr 
lower portion of page 30 is a tear- § many pounds? pound load/cycles. , 
out section headlined ‘Coin-Op In our April issue we estimated We did not, as we did with our pn 
Drycleaning Pricing Questionnaire,” —_ that there were 500 units operative. coin-op washing and drying pricing | lend 
in which we solicited CoIN-operators These were, generally, 8-, 9-, 10- survey, divide the country into geo- + +s 
throughout the nation on how much and _-:12-pounders, although several _— graphic areas. It did not seem neces- | / 
they would charge for coin-op dry- _larger units were being sold. In sary, inasmuch as the replies indi- | 
cleaning once the units were in- the eight to 12 pound range, COIN- — cate no relationship between area eae 
stalled in their stores. OoPerators were usually charging and price. a 
In order to provide for the great- $1.50 to $2.00 per load/cycle. Comments and _ conclusions | vs 
est—and consequently the most rep- Since April, with shipments com- —_ reached by our respondents as re- sate 
resentative response, we allowed our __ ing fast and furious, it is difficult to —_ gards coin-op drycleaning in general | “J 
readers extra time before we col- _ tell the number of drycleaning units, ran the gamut from an “all good”, Leow 
lated and interpreted the results. or even the number of stores, that response, from a Nevada COIN-op- DSc 
The extra time was well-spent. feature coin-op drycleaners. A con- _ erator, to “we are waiting until the oat 
COIN-OPerators, many of them own- _ servative estimate would put the industry develops a little further. I'm 
ers of coin-op drycleaners, re- number of operative units well up There are, at present, not enough to$ 
sponded in force to our query: How into the thousands. Prices have machines installed for us to deter- ales 
mine which type is best for us.” ciall 
: This response from a Kentucky | es 
Price-Pound Percentages COIN-oPerator. ‘pee 
Prices May Stabilize \ spot 
vn A statistical average of the re en 
$2 sectetetetetaracets XxKS SONI IK TRIG sponses indicates a price per pound | = 
DOS. SI of drycleaning of $.1914. This fig- 5 J i a 
ure includes such extremes as $2 | - 
1.50 per eight pounds to $2 per 16-pound " 
load. It is interesting to note that Mal 
none of the respondents submitting 
these extreme prices currently own | A 
Other coin-op drycleaners. This leads us ope 
to believe that once they have in f 
stalled the units, their prices would | Stor 
Pounds 9 259/ 50°, 759) 100° adjust to meet the norm. However, om 
° ° ° e this is as much speculation as are cna 
their prices | pou 
EKKO HK One upstate New York five-store mat 
8 Ibs. RRR enanaeaial who contemplates “ple 
OPPO IDI DG charging $2 per eight-pound load | ers, 
when he installs drycleaners, says: a 
10 Ibs. “Everything possible should be i 
done, on a national scale, to encour- the 
age a $2 base price for eight pounds sta) 
of drycleaning.”” As his reasoning uni 
other he offers: “With local and state { Hor 
codes in the offing which require | Par 
that coin-ops be attended, plus ad- | 
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ditional restrictions, who knows how 
high operating costs will go?” 

An Illinois single-store operator 
writes: 

“1 will charge $2 for a 16-pound 
load of drycleaning. I hope to have 
ynits installed soon.” 

We're sure that many COIN-OPer- 
ators throughout the country will be 
anxious to learn how this gentleman 
makes out at that price. 

A four-store owner, from Texas, 
writes: 

“1 have installed a bank-of-four 
drycleaners in one of my coin-ops. 
I charge $1.50 per eight-pound load. 
Acceptance has been so great that 
I'm sure I could easily up the price 
to $1.75 with no noticeable depreci- 
ation in business. It would be espe- 
cially easy if I were to install ‘sit- 
down’ pressing machines for the 
gratis use of my patrons. A _ free 
spotting-board wouldn’t hurt opera- 
tions either. In fact, with both of 
these conveniences available free to 
your customers, I can’t foresee any 
difficulty in charging $2 for an eight- 
pound load of drycleaning!” 


Making “Pleasing” Profit 


A Missouri three-store COIN- 
operator, who has installed a bank- 
of-eight drycleaners in one “trial” 
store, charges $1.50 per eight 
pounds. This is the most common 
charge for loads of eight to 10 
pounds, incidentally. This gentle- 
man, who claims that he is making a 
“pleasing” profit from his dryclean- 
ers, adds a sidelight to the whole 
question: 

“There is no doubt,” he writes, 
“that coin-op drycleaning is here to 
Stay. Almost all the many different 
units I’ve seen do splendid work. 
However, unless your coin-op can 
park at least 20 vehicles simultane- 
ously, your drycleaners will sit in a 
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PRICING PREFERENCES 


corner unused. Also, I don’t think 
that the machines ought to remain 
in the store unattended.” 

A Canadian single-store owner 
sums up the apprehensions about 
coin-op drycleaning felt by a fair- 
sized group of our respondents when 
he writes: 

“1 still find it very difficult to 
determine the percentage of profit 
I can reasonably expect to make. 
Figures of all sizes and shapes have 
been thrown around for so long 
that I’m now totally confused. AI- 
though I like the idea of coin-op 
drycleaning, and I think it is, po- 
tentially, a great money-maker, I in- 
tend to wait a little while longer, 
until more tried and proven figures 


are available, before I make a de- 
cision on what kind of units to buy 
and how much to charge.” 

In any analysis of the current 
coin-op drycleaning pricing scheme 
it is important to remember that 
not every nine-pound unit cost one- 
ninth more than an eight-pounder; 
a 10-pound unit is not necessarily 
10 per cent more expensive than a 
nine-pound capacity machine; and 
so on. There are 12-pound dry- 
cleaners that sell for less than eight- 
pound drycleaners. Therefore, there 
is not necessarily a correlation be- 
tween basket-size and price charged 
the public. The owner of a rela- 
tively inexpensive 12-pound dry- 


continued on page 57 
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Special event? No,,just another day for C. O. Detrick's Holiday Laundra-Matic. The owner estimates that 1,200 customers a week jam to 
his coin-op to take advantage of always-available equipment and other services. Detrick opened his store 18 months ago. 


Instant service draws 
high customer volume 
to new coin-op store 


70 washer, 20 dryer store 
in Grand Junction, Colo., 


draws continuous crowd 


by ROBERT A. LATIMER 


In a small town, as well as in a large 
city, it pays to launch a coin-op on 
the grand scale. 

C. O. Detrick started his Holiday 
Laundra-Matic 18 months ago in 
small (15,000 population) Grand 
Junction, Colo. Because this unit 
was not only attractive, but was 
also big enough to accommodate a 
large number of customers at one 
time, it soon hit a weekly volume of 
1,200 customers, and has run at 
near capacity ever since. 

“Coin-op customers want service 
— instantly,” says Detrick. “They 
don’t want to drive 25 miles or 
more to use our facilities and then 
have to wait their turn. That’s why, 
despite the size of this community, 
I installed 70 washers, 20 dryers, 
two 25-pound washers for extra- 
heavy loads, rugs, blankets, etc. Be- 
cause customers knew they could 
get immediate service even during 
rush hours, they came to Holiday 
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Dry 5 washer loads y time in the big 
90 pound HUEBSCH 37-A tumbler-dryer 


Why settle for ‘Junior’ dryers when you can buy a Huebsch 
37-A. Because of the big 37” drop, quality of work is better. 
Sheets, towels, bath mats and regular clothing all dry fast, 
wrinkle free, and at maximum efficiency. (Small dryers use 
as much, or more, gas per load dried, and take longer!) 
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from miles around, and _ they’ve 
never stopped coming.” 

Detrick feels that other factors in 
the success of his coin-op are its 
two sit-down ironers, a 50-pound 
extractor, numerous vending ma- 
chines, hair dryers and even a set 
of coin-operated reducing machines. 

Another customer appeal, he 
finds, is his attendant service dur- 
ing all regular operating hours. This 
service involves a full-time em- 
ployee who sells cartoned laundry 
supplies. The attendant also sells hot 
popcorn and candy bars at her 10- 
foot counter and dispenses free 
coffee on an unlimited basis to coin- 
op customers throughout the day 
and evening hours. 

“Coffee service has possibly been 
our most effective advertising,” De- 
trick says. “Perhaps more people 
have heard about the coin-op be- 
cause of this service than for any 
other reason. Relaxing over a free 
cup of coffee while their load is be- 
ing washed, amid a constant bustle 
of activity, women find the use of 
the coin-op particularly exciting.” 


Writing Desk Installed 


The attendant is responsible for 
constant improvements, such as the 
installation of a writing desk. Once 
she noticed that a large number of 
customers who were Mesa College 
students were attempting to write 
letters on magazines held on their 
laps. She told Detrick, who im- 
mediately installed a comfortable 
writing desk, complete with ballpen, 
blotters, etc. Now, he gets an even 
larger percentage of college stu- 
dents. 

Then, there was a woman who 
complained bitterly that her chil- 
dren were annoying her so that she 
couldn’t do her work. This led to 
the decision to install a playground 
for small children. The result was 
an immediate upsurge in the num- 
ber of women with small children 
using the coin-op after school. 

Detrick installed a television set 
in the lounge soon after opening. 
Here, again, results have been ex- 
cellent — particularly during the 
evening hours, when women who 
formerly stayed home to watch their 
favorite television shows decided in- 
stead to “kill two birds with one 
stone.” 
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CHANGE BILLS HERE 


from 9am to Spm. (SUNDAYS ExceprED) 


There's free coffee at Detrick's for anyone who asks. "This has been the most effective 
possible advertising," says the owner. He adds that this caused more people in the city 
of 15,000 to learn of his coin-op than any other factor. 


eaten 


Taking it easy is easy, especially in the home-like lounge, which comes complete with 
writing tables and television set. Detrick also installed a playground for small children. 


To publicize his opening, Detrick 
used a “saturation” program of ra- 
dio advertising, running five to 10 
spots per week to let people 
throughout the Grand Junction, 
Delta, Fruita, and Montrose area 
know that one of the largest coin- 
operated plants in the Rocky Moun- 
tain states was available in Grand 
Junction. Since then, radio adver- 
tising has been used in the form of 
a popular “Money For Music” 
show each day. 

Five thousand square feet of 
space means that Detrick will have 
no trouble providing necessary area 


for coin-operated drycleaning ma- 
chines. Having attended several ex- 
hibitions, and checked others in the 
state, Detrick knows for certain that 
he will incorporate coin-operated 
drycleaning, but is studying the rela- 
tive merits of several systems before 
beginning negotiations. He also | 
foresees the day when all successful 
coin-operated laundries are large, 
having perhaps 100 washers and 35 
dryers at the outset. He feels that 
if there is any single thing which is 
most important to this type of op- 
eration, it is the constant availabil- 
ity of plenty of venders. © 
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you'll make more money with 


WESTINGHOUSE 


COIN-OPERATED 


Smart operators, with one eye on immediate profits and the other on 
the future, are going into the booming coin-operated drycleaning busi- 
ness with equipment and help from the same people who have helped 
put more than 13,000 businessmen into the coin-operated laundry store 
business. ALD, Inc. provides a complete, proven program .. . store- 
tested, easy-to-maintain Westinghouse Drycleaners, dynamic and con- 
tinuing promotional material for use before and after installation, 
liberal financing, and the resources and know-how of the most experi- 
enced name in the coin-operated industry. Take it from us and find out 
for yourself. Mail the attached postpaid card right now. 


continues to set 
new standards for the laundry and 
drycleaning store industry 


Printed in U.S. A. 
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find out why you'll make more money... 


enjoy greater flexibility with 


COIN-OPERATED 
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® The Westinghouse Drycleaner has been thor- 
oughly store-tested for unattended coin-operation. 


@ You grow with your market—no need to start 
with a battery of eight. 

e The Westinghouse Drycleaner meets all known 
code and safety requirements. 

e Installation is simple and inexpensive, electric- 
ity alone provides power. 

® Coin meter is easily adjustable to make any 
charge up to ten quarters. 

e The engineering and styling sophistication of 
Westinghouse is evident in every detail. 


DRYCLEANER 
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STAY OUT FRONT with the name that’s; 
ways been out front. Make a profitable alliai 
with ALD and Westinghouse, the companies 1 
continue to set the standards in coin-opera 
laundry and drycleaning equipment. 3 
SEND CARD TODAY FOR COMPLET 
DETAILS. The choice you make now will mi 
the difference in the money you make today « s 
and especially tomorrow! ‘ 


7045 North Western Avenue, Chicago 45. 
Offices in principal cities ¥ 


ALD Canada, Ltd., 25 seitieia Ra., Rexdale, (Toront 
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Filtration for coin-op cleaners 


Regardless of the brand name, most coin-op dry- 


cleaning units need a system to 


purify the solvent. Here’s how the 


Coin-operated drycleaning units 
are being installed today in in- 
creasing numbers. While many of 
these installations are being made 
for us by persons and business firms 
familiar with coin-operated laundry 
equipment, some will be under the 
supervision of individuals totally 
unfamiliar with either laundry 
and/or drycleaning equipment. 
Manufacturers of these machines 
have made certain that their equip- 
ment is sufficiently efficient and well- 
made that operation and mainte- 
nance will not be a problem, both 
for the uninitiated and the knowl- 
edgeable. However, a basic knowl- 
edge of the facts and processes 
concerned with these machines is al- 
ways useful. This is particularly 
true of the filtration system, which 
is incorporated in most of these 
units. 


Solvent is Used 


In the wet laundry operation, 
water is the liquid cleaning agent. 
Being relatively inexpensive, it can 
be discharged after use for washing 
and rinsing. This is not true in dry- 
cleaning operations, either on a 
large or small scale, for two basic 
reasons. These are the cost of sol- 
vent, approximately $2 per gallon 
for perc, and the undesirability of 
discharging such material into a 
sewerage system. 

Drycleaning installations may 
consist of single, tandem, or mul- 
tiple units. Regardless of the num- 
ber or type, operators will be con- 
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by JOHN CORBETT 
Product Manager 
Celite Div., Johns-Manville 


cerned with the clarification and 
purification of the drycleaning sol- 
vent. These processes, while rela- 
tively simple ones, may be unfamil- 
iar. 

Before proceeding with our re- 
view of this subject, it may be help- 
ful to define certain terms that will 
be used. 

Clarification: The process of re- 
moving by filtration all solid par- 
ticles from suspension in the solvent. 
These particles consist of soil, lint, 
the insoluble portions of soap, 
greases and reaction products from 
spotting, together with sweetener or 
carbon if any is used. 

Purification: The process of re- 
moving all impurities—both soluble 
and insoluble from the solvent. Be- 





clarify and 


filters work. 


sides the insoluble impurities in sol- 
vent may include mineral oil and 
greases, soap residues, fatty acid 
and odor forming bodies. Purifica- 
tion is effectively carried out by 
distillation and/or sweeteners. 

Over 90 per cent of the coin- 
operated units now available utilize 
the same basic type of solvent clari- 
fication and purification system that 
conventional drycleaning units have 
been using for the past 35 years. 
These units make use of a filler, 
pump, and, in most cases, a distil- 
lation process. The systems incor- 
porated in coin-operated installa- 
tions employ the same basic steps 
of purification and _ clarifica- 
tion, but rather than using a sepa- 
rate distillation step, the same effect 





The simple principle of filtration with filter aids is shown here, The photo on the left shows 
what happens when filter aids are not used. The insoluble impurities build up and clog the 


passages between the filter cloth or metal 


screen, 


The middle photo shows how the 


screen is protected by the "precoat’’ of microscopic particles that form a much finer screen 
on the wire mesh or cloth itself. On the right, as filter aids are added to each load, 
additional filtering surfaces build up, holding the impurities from the filter screen and 
supplying tiny flow passages for the solvent to continue to pass through. 
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(NO WAY OUT: 
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OR IS THERE? 


Leukemia now gives its young vic- 
tims only months of life. But there 
is hope for those with this form of 
cancer. That hope is research. 

Research has already extended 
the lives of many leukemia pa- 
tients by months and even years. 
Research alone can find a way to 
stop this cancer of the blood-form- 
ing tissues once it has mysteri- 
ously begun. And every day that 
a leukemia patient lives allows 
science one more day to find a cure 
—or even a new way to extend his 
life a little longer. 

Every year leukemia kills 2,000 
children and 10,000 adults, and 
the incidence is rising. Every year 
the American Cancer Society allo- 
cates more and more money to 
research specifically related to leu- 
kemia. Last year, it allotted nearly 
$1,000,000 to such research, out of 
a total research expenditure of 
about $12,000,000. Much 
money is needed this year. The 


more 


more you contribute, the faster 
research on leukemia and other 
forms of cancer will pro- 
gress. Guard your fam- 
ily! Fight cancer with a 
checkup and a check! 
Send your contribution 
to “Cancer,” in care of 
your local post office 


AMERICAN CANCER SOCIETY 
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Solvent, whether perc or a fluoro 


carbon, is expensive. In order 


to save solvent, i.e., money, you 


must filter the reclaimed solvent 


is achieved by returning reclaimed 
solvent from the condensing unit to 
the storage tank or system. 

Filtration of solvent, while a rel- 
atively simple process, implies more 
than merely pumping the dirt-laden 
cleaning fluid through a cloth filter. 
Such an operation would be ex- 
tremely inefficient and the bare cloth 
or screen would quickly clog up with 
dirt. Modern filters employ a fine 
screen upon which is built a layer 
of material called “filter-aid”’. 

Filter-aid is a white, light-weight 
powder made up entirely of tiny 
porous irregularly shaped particles 
of diatomaceous silica. It is of fossil 
origin and is composed of the skel- 
etons of tiny marine plant organ- 
isms. A cubic inch will contain 50 
million of the microscopically small 
shells. 

Filter-aid is used in two distinct 
ways, for coating the filter at the 
start of the operation, and for body 
feed, which is later added along 
with the garments. The reasons for 
its use in each case are different. 

Whether or not precoat alone or 
the combined precoat-body feed ar- 
rangement is used depends upon the 
design of the unit, and the recom- 
mendations of the manufacturer. In 
many instances, the filter system is 
designed with considerable filter 
area, so that use of a precoat alone 
will suffice to prevent clogging of 
the filter screen. 

In other instances, designers in- 
corporate smaller screen area and 
then specify the use of body feed. 
The body feed acts to separate the 
dirt particles removed from the sol- 
vent and keep the filter cake porous, 
making it possible to run many 


more loads between filter Cleanings 
in the case of such smaller screen 
area filter units. 

It is evident that the filtering ac- 
tion will remove the insoluble dirt 
and soil removed from clothes. 
However, it is also necessary to re- 
move soluble materials that are re- 
moved from the load during the dry- 
cleaning operation. This is done 
with a “sweetener”, and/or carbon 
blends, materials aimed primarily at 


removing free fatty acids. These 
materials remove the undesirable 


soluble materials and in turn are 
themselves removed by the filter 
system. 


Usage Varies 


The actual recommended usages 
of the diatomite filter-aid, carbon or 
carbon blend, and/or sweetener will 
vary because of the design of differ- 
ent coin-operated units. In many 
cases, the operator will have little 
or no control over the use of these 
powders. In the morning before be- 
ginning operations, or at certain in- 
tervals or after a specified number 
of loads, the operator will put a 
stipulated amount of powder into a 
tank or receptacle built within the 
unit or installation. The unit will 
then automatically feed the proper 
amounts of the powders used. The 
amount, directly related to the num- 
ber of loads or quantities of clothes 
handled, will be preset by the manu- 
facturer. In any case, operating in- 
structions and established proced- 
ures will be prescribed by the manu- 


( 


facturer for his equipment, and | 


should not be changed or ignored, 
unless prior approval has_ been 
given in a specific instance. O 
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COIN-OP DRYCLEANING 


where does it stand today? 


If you are planning to get into this fast-growing business, you 
are entitled to know the facts—down-to-earth faets based on experiences 
of independently owned operating installations 


Norge is the one coin-op dry- 
cleaning system customer- 
proved and profit-proved to- 
day. It is earning money for 
hundreds of independently 
owned businesses across the 
U.S.A. 

Norge created this new 
business. 

Norge and Borg-Warner 
spent 7 years developing and 
proving the Norge coin-oper- 
ated Drycleaner. 

Norge processes cannot be 
matched. Others, hurrying 
through ‘‘short-cut’’ re- 
search to catch up, cannot 
equal Norge’s experience in 
practical business applica- 
tion. 

Norge Drycleaning is far 
beyond a “‘test’’ stage. It is 
proved. It is a money-mak- 
ing business to get into now. 


The “Village” Concept 


Norge brought coin-op dryclean- 
ing out of the laboratory and into 
the market. The first step was to 
put it into the right kind of sur- 
roundings, and in sufficient num- 
bers, so that it would 1) best 
serve the public and 2) most prof- 
itably serve the location owner. 

These goals are realized in 
Norge’s concept of the ‘‘Laundry 


COO 


Pa 


NORGE SALES CORP. IS A SUBSIDIARY OF BORG-WARNER CORPORATION 
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& Cleaning Village.”’ A “Village” 
has a minimum of 8 drycleaners. 
It also has a number of Norge 
automatic washers and dryers 
adequate to serve the market. 
The customer gets one-stop con- 
venience. The owner gets maxi- 
mum income. 

Experience has proved this the 
soundest way to build and sustain 
profitable volume, and to get the 
fastest return on investment. 


A Proved System 


The Norge coin-op drycleaning 
system is today profit-proved in 
hundreds of Norge Laundry & 
Cleaning Villages. These are not 
factory-run ‘‘tests.’’ They are 
bona-fide, independently owned 
local businesses. They are mak- 
ing money, speedily retiring their 
investment, and serving a hap- 
pily satisfied public. 


9) Per Cent Financing 


A Norge Laundry & Cleaning 
Village can be an individual, 
partnership, or corporate busi- 
ness with 90% financing avail- 
able through B-W Acceptance 
Corp., a division of Borg-Warner 
Corporation. No more liberal 
terms are available. 
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A Complete Program 


Norge offers a complete program 
that includes financing counsel, 
expert advice on selection and 
layout of location, a proved pro- 
motional plan and guide to prof- 
itable operation. And only Norge 
gives you the benefit of national 
magazine advertising. 


The Penalty of Waiting 


To delay your decision to investi- 
gate this fast-growing new busi- 
ness can cost you profits that can 
be realized this year, as well as 
loss of the best high-traffic loca- 
tion in your area. 

__ Norge can deliver, right now, 
everything you need to open a Norge 


Laundry & C leaning V illage. And 
only | Norge can give you the benefit 
of the actual operating | experiences 


of hundreds of going installations. 


Call or Write Today 


Norge can answer every question 
you may have. Telephone, wire, 
or write 


NORGE COMMERCIAL SALES 


Dept. A-46, P. 0. Box 767 
Hinsdale, Illinois 
Telephone Chicago: WHitehall 4-0700 


©1961 Borg-Warner Corporation 
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Owner Lee J. Behl didn't bother to install doors in his 24 hour coin-op. 






































































Secret of Success: 


CENTRALIZATION! 


Stores in Florida and Wisconsin 


use master control units to build 


faster, more profitable operation 
by RICHARD ZIFF 


44 

A cnttstiontion is one of the prime 
methods used in industry to speed 
merchandise deliveries, cut produc- 
tion costs, and lower the price of 
the finished product. In keeping 
with this now-accepted method of 
doing business, I have installed, in 
the two newest of my four coin-ops, 
a central control console which ac- 
tivates any of the 30 washers and 
10 dryers in each store by inserting 
the correct amount of coins and de- 
pressing the key corresponding in 
number to the unit desired by the 
customer. 

“IT thereby eliminate the need for 


30 


coin meters and boxes on each ma- 
chine—a saving of about $1,500 in 
each store; cut down collection time 
by about 1% hours per day per 
store, since only one coin depository 
need be emptied instead of 40; re- 
duce fear of thieves, inasmuch as 
the safe in the control unit is en- 
tirely insurable; and I can easily run 
price specials anytime I choose, be- 
cause all I need alter is the single 
coin slide on the master control 
unit.” 

So says Lee J. Behl, of Walworth, 
Wisc. and Miami, Fla., owner of the 
four-store “Wash Bowl” chain, with 


one store in Fort Atkinson, Wise.; 
one in Fontana, Wisc.; a unit jn 
Miami, Fla.; and his coin-op in the 
Palm Springs Shopping Center ip 
Hialeah, Fla. 

The Hialeah and Fontana instal- 
lations are both equipped with the 
master washer-dryer control. 

Behl became aware of the master 
control units in early 1960, when 
they first became available. He felt 
at once that they were just what the 
doctor ordered to assist him in ex- 
panding his wide-flung chain of 
coin-ops. Without hesitation, he 
installed one in the then barely- 
completed Hialeah store. 

“I think that one of the most im- 
portant considerations as_ regards 
the success of a coin-op—or any 
business, for that matter—is what 
you might call a ‘Philosophy of 
Operation,’ ” Behl feels. “Mine has 
always been to centralize the pur- 
chasing of equipment and supplies, 
and to try to fit as large an area of 
an operation into as uncomplex a 
system as is possible. To this end 
the master control units lend them- 
selves perfectly.” 

Behl’s interest in coin-ops is rela- 
tively recent, and is based, he says, 
“on a desire to invest money in a 
high profit-margin industry while 
not committing myself to one par- 
ticular aspect, or unit, of the opera- 
tion to the extent that I would have 
to neglect other interests, or the 
possibility of expanding operations. 
To this end, coin-ops looked great.” 

Because of his interest in expand- 
ing his chain of coin-ops to include 
units in his home state of Wisconsin 
and his adopted state of Florida, 
Behl finds it necessary to spend half 
the year—March 15 to September 
15—in his home town of Walworth 
(Wisc.), and the other half-year 
mid-September through mid-March 
—in Miami. “The master control 
arrangement,” he points out, “fits in 
perfectly with this scheme of oper- 
ation.” 

When the master control coin-op 
in Hialeah was just completed, he 
had to fly to Wisconsin on business. 
Without having had so much as a 
full day in the new store, he turned 
over responsibility for it to a Miami 
business associate. While in Wis- 
consin he received a telegram in- 
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THE SERIES “9800" Pree 


DRY CLEANER Py No soap! NO DETERGENTS! 


Lr 


! QUARTERS TO START MACHINE. THE DOOR 
METER ' PON KLLY WHEN MACHINE STARTS & 
é NED UNTIL THE END OF THE CYCLE 

MENTS WHEN TUMBLING STOPS 


DROP COIN 
SLUG REJECTOR 





yyy Once again offers po tive proof of it’s leadership in the coin-op 
Y/ Y C field with the introduction of it’s series “5800” Dry Cleaner Meter. 
Here are all the features you may expect of a Greenwald design 


© Price changes may be effected easily and © Insertion of coins may be simulated by use of 


quickly by a simple flick of the selector switch ‘est button. 
(no tools necessary). @ Easy serviceability of all components. No 


unsoldering of wires... only quick disconnects 





© Rejection of any coins deposited after prede- used. 
termined amount. © Rugged construction of vault and money box 
© Rejection of any coins when unit is inoperative. ae Die cut doors for pilferage 
protection. 
© Rejection of tokens and bent coins. © Available with threaded stud locks or “Quick- 
@ Easy service of front plate and rejector assem- Collect” quarter turn lock. 
bly from front of machine. @ Solenoid is protected by a fuse. 
The series ‘'5800'" 
is another development from 
America's leading manufacturer 
H. GREENWALD COMPANY 1340 Metropolitan Ave Brooklyn 37, New York @ Glenmore 6-5900 attend alien 
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work in clean, attractive surroundings. 


On hand at all times, attendant helps cus- 
tomers, but mainly keeps coin-op immaculate. 
Customer services include instruction on 
machines, rendering special assistance. 
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Behl spends half his time in Wisconsin, the other half in Florida. Here, Florida customers 





forming him that “after 14 days of 
operation, we have not had even one 
case of Oversoaping, or one machine 
out of order.” 

When he returned to Florida, 
Behl was so impressed with the way 
the coin-op was tending to itself, 
plus the reception it was receiving 
from the public, that he decided to 
install a master control in his con- 
templated store in Fontana, Wisc. 

“I don’t believe,” Behl says, “that 
any one machine or device can make 
or break a coin-op. Its success will 
depend on a variety of reasons. I 
will say, however, that the master 
control has contributed enormously 
to the success of the Hialeah store 
and the great confidence I feel for 
the Fontana store.” 

He also notes that the interior 
design of a coin-op, coupled with a 
“‘spic-and-span” cleanliness concept, 
is essential to the general well-being 
of a COIN-oPeration. The Hialeah 
store, built at a cost of $30,000, is 
typical of all four. It is equipped 
with pastel yellow washers and dry- 
ers. The ceiling is made of white 
acoustical tile. The wall backing the 
dryers is painted a rich, bittersweet 
color, while the two remaining 
walls (the coin-op has no front wall 


Juke box? No central control console that 
plays sweet music for Behl and his profits, 


facing the street) are finished in 
rock maple paneling. The wall 
above the paneling is painted a lime 
yellow to harmonize with the ma- 
chines. The floor is covered with 
vinyl asbestos, yellow and beige in 
color, “with just a sprinkle of yel- 
low.” At the rear of the 20 foot by 
100 foot deep coin-op is a com- 
pletely enclosed, completely air- 
conditioned waiting room—replete 
with large-screen TV and modern 
furniture. 

In all of the stores an attendant 
is present during the peak periods. 
“She is ostensibly available,” Behl 
says, “to instruct customers, offer 
extra service, to change large-de- 
domination bills, and to help out in 
all ways possible. However, her real 
function is to keep the premises 
immaculate at all times.” 

Behl’s plans, he says, have no 
limit so far as opening more and 
more coin-ops. “I intend,” he con- 
cludes, “to apply my business phil- 
osophy of centralization to as many 
coin-ops as I feel I can successfully 
handle. And with innovations like 
the master control unit becoming 
more and more common, | think 
that there is virtually no limit to 
how many I can handle.” © 
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ds. . > Every ABT Bill Changer is leased 
ehl wit t e new | all lf with full protection of contents. An 
Te eee insurance policy guarantees the 
- money content of both the bill 
de- changer and combination coin and 
. Now you never need to lose a sale for lack of change! The new ABT bill changer, and completely protects 
ual Bill Changer insures round-the-clock operation and profits with its operator from loss due to burglary, 
a ready supply of change. This fully perfected unit accepts,a dollar bill, vandalism, etc. 
Ses eae 
authenticates it, and delivers change in coin combinations you choose. 
Phony and foreign money immediately refused. LITERATURE AVAILABLE 
no New, sturdy cabinet offers complete security, inspires user confidence oo 
nd and builds your service “image.” Change money—make money with asia siete 
i. ° - ' anutacturing Orporation 
7” the ABT Bill Changer! 2500 North Main St.—Dept. Co-1 
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| Please send literature on ABT Dollar Bill Changer 
ke | 
IRC | PO: sa wbawesdccununaneecens aN sedeewen 
ng | | 

| 

| 

| 

' 


Rockford, Illinois 
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MANUFACTURING CORPORATION 
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DIVISION OF AUTOMATIC CANTEEN COMPANY OF AMERICA 


Sales Offices: New York; Chicago; Washington, D.C.; Boston; Detroit; Kansas City; Los Angeles 5 Wis wae eee 26GB 5. «SRD 60 
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NOW! Trade-in bonusy 
from Maytag Cone 
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For 60 days only! Best Maytag 
Commercial Washer buys now possible 





Zz Your old washers are costing you money. They may be eating into your 
profit three ways: They cost you money in downtime. They cost you 
money for maintenance. And they cost you one of the most valuable 
assets you have—customer good will. 


= Special advantages if you act now. During your Maytag Distributor’s July 
and August “COIN-OPportunity Days” you can replace those “Out of 
Order” tags with dependable Maytags and save money while you're doing 
it. You'll be surprised how much your Maytag Distributor will give you 
for those old machines. 


a You get Maytag dependability. Maytags will run their hearts out without 
calling for attention. That is their age-old, country-wide reputation. You 
get customer acceptance — your customers know Maytag, know it gets 
clothes clean as can be. You brighten your store—whether you choose 
color or white, there’s nothing like brand-new machines to increase new 
business. 


And what better time to trade? Those new machines can be installed with- 
out interrupting your customers. Cash in on your Maytag Distributor’s 
COIN-OPportunity Days now. Consult with your tax advisor for your 
probable tax depreciation advantages. Find out how much you can save 
during this 60 day trade-in special. For full information, send in the 
coupon below. Or write, wire or phone your nearest Maytag Commer- 
cial Distributor or The Maytag Company, Commercial Laundry Division, 
Newton, Iowa. Do it today! 


mo ee es 


The Maytag Company 


Commercial Laundry Division 
GENTLEMEN: Newton, lowa 


Send me full details 





on “COIN-OPportu- 


Store Name_____. 
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Home is where the heart is... 


watches child and television while she waits for laundry to finish in next room. 





or where the laundry is, in the case of the Melody Coin-op Laundry in DeLand, Florida. Here, mother 


Light indicator panel only one 


of many features in Fla. store 
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Lights light the way for customers to tell 
when their laundry is washed or dried. Carl 
Warner (above) installed this panel for $500. 
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when Melody was opened about 






Owner's device 


when laundry 


by DOUG 


A 16 by 20 foot lounge, complete 
with big-screen television, a baby’s 
playpen, modern canvas _ bucket 
chairs, floor lamps, and a magazine 
bench. The lobby of Miami’s posh 
Fontainebleau Hotel? No. The Mel- 
ody Coin Laundry in nearby De- 
Land, Florida. 

Owned by Carl Warner, the Mel- 
ody’s most prominent feature is its 
own indicator light panel to tell 
customers when laundry is finished. 
The indicator light panel was 
evolved by Warner and _ installed 





tells customers 


washed, dried 


LAING 


two years ago. The panel, situated 
over the doorway between the 
lounge and laundering area, has 30 
7¥2-watt bulbs, each connected to 
the washer and dryer timers. The 
light for washer No. 10, for exam- 
ple, is activated when the customer 
inserts his coin and closes the lid 
of machine No. 10. A pair of wires 
leads from the machine’s timer to 
the corresponding socket in the light 
indicator panel. Only two miles of 
wire were necessary for the entire 
installation. And, according to the 
owner, it was worth the investment. 
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YEND YOUR FAVORITE NATIONALLY KNOWN BRAN 


e's ALL — Procter & Gamble’s DASH and TIDE—Purex's BEADS-O’-BLEACH — Colgate’s AL 
Staley’s STA-FLO STARCH or Any Other Brand with Box Size 27g” x 1%4”’ x 434”. 





RES: 


Use Any Individual Product or Combinations 


SPECIFICATIONS DIMENSIONS 


| 
| 


| Heavy Gauge Steel MODEL HEIGHT WIDTH DEPTH WEIGHT 
| Rugged Construction B-35 46 51% 8, 21 LB. 
Beautiful DuPont DeLuxe Blue Baked Enamel B-36 46 10% 8, 55 LB. 
| Heath—Monarch Coin Slides B- 4 4734 13% 93%, 90 LB. 


Each Machine Tested With Merchandise Before Leaving Factory 
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A SATE 
SPOT REMOVER 


REMOVES 
81000 

- BEER 

- COFFEE 

- CARBO PAPER 
UPSTICK. - 
“WODELIBLE PERC 
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MODEL B-35 a 
to MODEL 8-4 MODEL B-36 (Single Channel) 
he » (4 Channel) (2 Channel) Capacity 25— Above Decals Available For Our Vendors 
n- ee 10c Boxes Capacity—50 10c Boxes 10c Boxes 
er 
id 
‘( #EPHERD VENDORS MUST BE GOOD Before The Name Goes On. 
to 
ht | 
«| WILLIAM F. SHEPHERD, INC 
re ° i . 
ne 
It. P. O. BOX 176, ANNEX STATION CINCINNATI 14, OHIO 
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»P 





CUSTOM MADE VENDORS IF DESIRED 











Melody Laundry is open 24 hours during the height of the tourist season in its bright 
(see above) Florida home. Television lounge is in front of store. 


The Greatest Advancement in 
Coin Laundry Equipment... 








6 
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the UniMac 600 


NEW DESIGN—Streamlined control panel enhances beauty and eliminates need 
for bulkheads. New Plexiglas “See Thru” rinse-extractor cover. New rinse-spray 
assures customers a thoroughly clean washing compartment. 


NEW FEATURES—Exclusive Protectomatic coin meters reject slugs, counterfeit 
coins and any coin other than that for which meter is set. 


e Denomination settings can be easily changed to meet changes in price conditions. 
@ Built-in counting device automatically counts coins—protects receipts. 


e@ Meters protect customers from loss by rejecting coins when equipment is in use 
or in case of power failure. Annoying and questionable refunds are eliminated. 


@ Customers have complete control of wash time and cycle. 
e Rinse-extractor operates automatically when coin is inserted in meter. 


Write Today for FREE Color Brochure DEPT, CO-71 


UniMac Company 


802 Miami Circle, N. E. © Atlanta 5, Georgia 
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Warner estimates that the totaj 
cost for the installation of the pane] 
in his 38 washer, 10 dryer coin 
to have been about $500. “There’s 
nothing that can break down,” he 
said, “and all that needs replace. 
ment is an occasional bulb.” 

Melody Laundry is in a concrete 
building, 25 feet wide and 125 feet 
long. The lounge is in the front of 
the store, facing the street. “The 
customer,” said Warner, “‘walks into 
the lounge before entering the laun- 
dry area. I think this is a big plus 
for me. Many of our customers 
have told me that it is like entering 
someone’s home.” 


Seeks Tourist Trade 


Perhaps the prime reason for the 
myriad extras is the fact that De- 
Land is primarily a winter resort 
town. Tourists, therefore, are the 
prime source of income for the 
town. DeLand’s nine coin-ops dur- 
ing this time stay open around the 
clock. Off season (from May | to 
December 1) Melody and many 
other coin-ops close from 11 p.m. 
to 7 a.m. 

Warner, an experienced business- 
man in other areas, maintains that 
coin-ops should be attended. Warner 
actually lives at the Melody laun- 
dry, with quarters for his wife and 
himself in the rear portion of the 
building. When the Warners travel 
(as they often do these days) a 
hired woman looks after the opera- 


tion. O 





"Insert the coin and close the lid,'' owner 
Carl Warner tells customer. This done, the 
light corresponding with the washer is acti- 
vated on the light indicator panel. Panel 
has been in operation two years. 
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VENDING VISION 





Nickels, dimes, quarters — and now dollars! — 
add up to more than 2.5 billion dollars annually in 
vending. National Rejectors, as the major suppler 
of coin and currency handling mechanisms, is a 
vital factor in the explosive growth of this business. 
Perhaps YOU haven’t looked into the profit poten- 
tial of vending. NRI encourages you to broaden 
your vending vision. 


NATIONAL REJECTORS, INC. « ST. LOUIS 15, MISSOURI 


OFFICES IN PRINCIPAL CITIES 





A Subsidiary of Universal Match Corporation 
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Coin-op customers learning 

the speed (a shirt in 3 minutes) 
and comfort of ironing with Model 
202 Ironrites. Laundries with 
lronrites realize increased profits; 
they attract more customers and 
each customer spends more. 


Each lronrite 202 comes with 





bolt-down chair, takes only 
3 x 4 foot space, plugs into 
regular electrical outlet, is safe 


and economical to operate. 
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Be the first in your area to offer your Customers | 
this new easy-to-use, time-saving service! 


Now, for the first time you can offer . . . and iron three times as fast as they could at home 
profit from . .. a complete coin-op laundry with a hand iron (a shirt takes three minutes! ). | 
service. If you have washers and dryers, you And they can iron anything in the wash 

have only 24 of a laundry service. IRONRITE basket, with no effort. 


Ironers are the other !s you need. You'll see . : 
3.Y IRONRITES offer you a real opportunity. 


immediate results when you install IRONRITES. Don’t lose it to an alert competitor. Be the 


You'll attract more customers . . . and each . . 
eee R first to offer complete laundry service. Com- 


customer will spend more with you. oe a : P 
P 5 plete merchandising kit for your coin-op. The 
Why? Because people enjoy using IRONRITE. coupon below is your first step toward profits 


They iron while seated, in solid comfort. They with IRONRITE. Mail it right away. 


FOR COMPLETE INFORMATION BY RETURN MAIL 


1 , “ge ® 
...SEND THIS COUPON TO /RONRITE...TODAY! Only Model 202’s are specifically designed 


for coin-operation and are UL and CSA ap- 
T ne “7 proved for such installation. } 


IRONRITE INC. Dept. A-13, Mt. Clemens, Michigan 


| 
| We would like: complete information on coin-operated | 
IRONRITE troners for our laundry. | 
| | 
NAME | 
| | ‘ 
YOUR COMPANY NAME | ( 
| 
STREET | INC. 
PROVINCE | MT. CLEMENS, MICHIGAN ; 
L CITY ZONE STATE | 
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PART FOUR: Transmission and Drive Mechanism of Front-Loadérs 


The transmission and drive mech- 
anism of the washing machine are 
the muscles of the unit. There are 
two distinct types of transmission 
assemblies. One is found in tumbling 
(front loading) washers; the second 
in agitator (top loading) machines. 

The front loader washes by 
tumbling action. The clothes con- 
tainer is usually a perforated cylin- 
der with four or less raised ribs 
across its inside circumference wall. 
It rotates on a horizontal axis with 
each rib in turn raising clothes from 
sudsy water and dropping them off 
each rib as it approaches the top of 
the rotation. 

The shaft attached to the center 
of the cylinder’s rear wall passes 
through a water-sealed outer drum 
which is a stationary water tank. 
One or more sets of bearings in 
this wall permit friction free rota- 
tion of the cylinder shaft. Past the 
outer tank, a drive pulley is attached 
to the end of the shaft by a nut 
threaded on the shaft or by a set 
screw. 

Rotation power originates from 
the motor and is transmitted to the 
cylinder drive shaft in two or more 
speeds; one for washing and rinsing 
Operations and one for the spin or 
extractor cycles. A third slower 
washing speed is included in some 
machines for woolens and similar 
fabrics. Just as in a non-automatic 
automobile a transmission unit is 
used to change the motor speed to 
the desired wash or spin speed. 

In the front loader, either of two 
transmission designs are used. One 
consists of motor, transmission as- 
sembly and drain pump, mechan- 
ically integrated in a single unit. 
The motor commutator shaft acts 
as the input drive for the transmis- 
sion and as the impeller shaft for 
the drain pump. The other trans- 
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mission design consists of individual 
units (see Figure I). The motor shaft 
has a pulley and V-belt system to 
drive the transmission. This in turn 
chooses the desired speed and ro- 
tates the cylinder shaft pulley via a 
second belt and pulley. 

In both cases, whether integrated 
or individual, the transmission con- 
tains a train of gears within a hous- 
ing with input drive from the motor 
on one shaft. A solenoid, controlled 
by the timer, is attached to the 
housing or is on an individual brac- 
ket, according to the make. The 
action of the solenoid plunger is 
transmitted through a disc clutch 
inside the case. It moves one of the 
gear shafts to a position which en- 
gages a smaller follower gear. This 
gear drives the spin shaft pulley at 
high speed, spinning the cylinder for 
the extraction cycle. With the sol- 
enoid inactivated, a large gear is 
engaged, which turns the wash- 
cycle shaft at slow speed. Some 
manufacturers provide an idler pul- 
ley on the cylinder drive belt to 
maintain tension and prevent slip- 
page. Others use spring loaded ad- 
justable rods on a hinged transmis- 
sion housing. 


What Went Wrong 

Malfunction in the drive system 
is due to the following reasons: 

1. Defective solenoid. The solen- 
oid must be replaced if it is not 
activating the transmission. A test 
lamp across the two solenoid ter- 
minals, with the timer in a spin 
cycle, should light if it is defective. 
This proves that there is current 
coming to the solenoid. If it does 
not light, current is not going to 
solenoid. Then the timer or harness 
should be checked. In most makes, 
two screws hold the solenoid in 
place making replacement fairly 





simple. The linkage is usually easy 
to slip off the transmission lever. In 
some a cotter pin must be removed. 

2. Dried up transmission. The 
transmission case should contain 
several ounces of light transmission 
oil to keep the gears and shafts 
moving freely. Should this lubrica- 
tion leak out or dry up, the work- 
ing parts inside the case will wear 
at an excessive rate and require re- 
placement. A loud roaring noise 
usually denotes gears and shafts that 
have begun to corrode. The gear 
case should be filled with the proper 
amount of oil. The worn parts must 
be replaced if too much time has 
elapsed before additional oil has 
been added. 

3. Worn gears or clutch plate. 
The shifting from low to high speed 
is accomplished by the thrust action 
of a solenoid. The thrust is trans- 
mitted by a series of ring washer 
clutch plates whose edges wear in 
time. These must be replaced when 
the transmission is inoperative. 

4. Loose belts. Check the tension 
of the drive belts to assure a slight 


continued on page 51 
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Bernard Milch (left) of Wascater & Wascomat Merits of the Econ-O-Wash service bar are explained by Roger Doerr (left) V.P. 
congratulates new owner Leonard Turner. of Selco Corp., to COIN-OPerator Andy Plott and William Shorb, president of Selco. 
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COIN OPERATED DRYCLEAMING MACHINE 


Mrs. Esther McCabe, director of Parents’ Magazine consumer bureau 
inspects Econ-O-Wash laundry equipment at the Cincinnati factory. 


Maytag's commercial laundry sales coordinator, Ivan Ingersoll (left) 
shows coin chute to S. S, Pappo, secretary of Alrom, S.R.L., the 
new Italian distributor. George Caddoo, export manager, looks on. 
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Product of the year award judges in annual Michigan Week pro- 
gram named the RCA Whirlpool coin-op drycleaner one of the three 
most outstanding products introduced in the state, RCA reports. 





NOW! YOU CAN BUY EVERY TYPE 
| COIN WASHER MIXING VALVE FROM UNITED! 


e OVER 20,000 VALVES IN STOCK 
VALVES FOR ALL COIN-WASHERS 
* ONE YEAR 100% GUARANTEE Bendix Blackstone Westinghouse 


Frigidaire Whirlpool Hotpoint 
Speed Queen Apex G.E. 


o FAST... FAST SERVICE . . . ORDERS ABC. Maylag Easy 
SHIPPED IMMEDIATELY 


Philco-Bendix Kelvinator Coronado 


| 
P 


ALL THERMOSTATIC TYPES 
EXCHANGE 


Send in your defective valve. 
We'll send you one with a one 
year 100% guarantee. 


OUTRIGHT $6.75 


You don’t have to send a de- 


fective valve. Just order the one 
you want. 


ALL NON-THERMOSTATIC TYPES 


Sj po EXCHANGE 
OUTRIGHT 


N10 NYLON BODY ONLY — 1.50 EACH 
EASY TO ORDER 


When buying outright, use factory number; when 
exchanging valves, no number is needed. You will 
receive exactly correct valve. 


WHAT THE COIN LAUNDRY INDUSTRY HAS NEEDED FOR A LONG TIME 


NEW | ALL BRASS VALVES NEW! 


THERMOSTATIC & NON-THERMOSTATIC 
AVAILABLE AT UNITED VALVE ONLY! 
Here’s what the industry has needed for many, many years! An ALL BRASS VALVE! For a slightly 


higher initial cost, you eliminate all problems connected with cracked nylon valve bodies. No more 
stripped threads! Valve bodies are guaranteed for the life of the machine! We will replace any nylon 


thermostatic or non-thermostatic valves on your machines for only $8.50 in exchange for your old 


nylon valve or for $9.50 outright. Specify ALL BRASS when ordering. 


M15B THERMOSTATIC 
ALL BRASS VALVE 


Replaces all M15 thermostatic Replaces all N10 non-thermo- 
type valves. Can also be used static type valves. Comes with 
to replace M8 all brass or 2 3 all type brackets and flow con- 
nylon valve with no added cost trate. 

for solenoid coils. Comes with 

all type outlets and flow controls. Note built-in N10B BRASS BODY ONLY WITH 
coils. Fits ALL brackets. OUTLET AND FLOW CONTROL 


N10B ALL BRASS 
NON-THERMOSTATIC 


ORDER TODAY ... FREIGHT PREPAID ON ALL ORDERS 
UNITED VALVE SERVICE INC. 3026 W. Montrose Ave., Chicago 18, Illinois 
CIRCLE NO. 43 ON POST CARD 
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The nationwide chain of Mc- 
Crory variety stores is going into the 
coin-op laundry and drycleaning 
business “in a big way,” according 
to an announcement by McCrory 
president, James Lutz. The board 
of directors of the chain recently 
gave its official O.K. to the Norge 
division of the Borg-Warner Corp. 
for the installation of Norge washers 
and drycleaners in both McCrory 
and McLellan shopping center 
stores. Lutz said the board felt that 
the advantages of this move were 
many; that the units will not only be 
of benefit to the consumer public, 
but will help create additional traf- 
fic. McCrory is also contemplating 
a move into the automotive acces- 
sory field, it is understood. 


A regularly scheduled series of 
newspaper and magazine advertise- 
ments on behalf of coin-op dry- 
cleaning was launched recently by 
___ the Norge divi- 
Wy nly SOME un pli sion of the Borg- 

i Warner Corp. 
The campaign is 

Mee aimed at bene- 
fiting the Norge 
‘Laundry and 
Cleaning Vil- 
lages” through- 
out the country. 
s=— Up to now, lo- 
. --}cal newspapers 
eae =< have borne the 

“ot . brunt of promot- 
i fs pla ing local ‘Vil- 
lages.’ But now 
we are adding the national magazines 
to an expanded newspaper sched- 
ule,” said Jack S. Pettersen, Norge 
director of marketing. Commercial 
production of the Norge dryclean- 
ing unit was started last January 12. 
Since then, business publication ad- 
vertising has been extensive, but 
this move marks the entry into full- 
scale national magazine advertising, 
Pettersen concluded. 










Celebrating the manufacture of. 





its five millionth laundry appliance, 
the Speed Queen division of the 
McGraw-Edison Company held a 
luncheon on Monday, June 5, at the 
Republican House in Speed Queen’s 
hometown of Ripon, Wisconsin. 
Production ceremonies were held 
later on in the day at the Speed 
Queen plant. 


The appointment of Pany Invest- 
ment Corp., Cincinnati, as a jobber 
for Speed Queen and Simplex com- 
mercial laundry equipment for coin- 
ops was announced recently by the 
Speed Queen division of McGraw- 
Edison Co. Pany has been fran- 
chised to operate in southern Ohio, 
northeastern Kentucky, western 
Pennsylvania, and the panhandle of 
West Virginia. Pany Investment 
Corp. is a subsidiary of Perdrix 
Equipment Co., and is headed by 
Don Evans. 


Five new regional sales offices 
of Whirlpool Corp.’s Commercial 
Laundry and Drycleaning Equip- 
ment were announced by CLAD 
manager, John Crouse. The offices 
were created for the purpose of 
sale and distribution of RCA Whirl- 
pool coin-op laundry and dryclean- 
ing equipment and associated equip- 
ment. The new regional sales 
managers, named earlier this year 
as part of CLAD’s 125-man factory 
sales force, and their new office lo- 
cations include: Ernest Keller, Suite 
338, Meadows Building, Dallas, 
Texas; Frank D. O'Sullivan, 422- 
424 Peninsular Ave., San Mateo, 
California; Robert B. VanKorn, 
Suite 10, 10 Washington Ave., Irv- 
ington, New Jersey; Paul LaRoche, 
Suite 585, 1375 Peachtree St. N.E., 
Atlanta, Georgia; Robert W. Clin- 
ton, 21830 Greenfield Rd., Oak 
Park, Michigan. 


By invitation of the U.S. Depart- 
ment of Commerce, Whirlpool is ex- 
hibiting its coin-op laundry and dry- 
cleaning equipment at the recent 






(May 27-June 10) international 
trade fair at Helsinki, Finland, Ip 
addition to Whirpool’s two dry- 
cleaners, two washers, and two elec. 
tric dryers, visitors to the booth are 
also seing a scale model of a typical 
coin-op store, as operated in this 
country. The model store includes 
miniature dryers, washers, dryclean- 
ers, extractors, and a variety of 
other coin-op equipment. Finish- 
speaking demonstrators are explain- 
ing the functions of the various 
machines, and tours are being con- 
ducted from 10 a.m. to 9 p.m. each 
day of the fair. 


The first issue of the 12-page 
“Textile Maintenance and Market- 
ing News” is already on the way to 
the hundreds of advertisers, and 
their advertising and public relations 
agencies, in the four magazines pub- 
lished by the Textile Maintenance 
Division of United Business Publi- 


cations, COIN-OP, DRYCLEANING 
WORLD, INSTITUTIONAL LAUNDRY 
and RENTAL LAUNDRY MANAGE- 


MENT. The purpose of UBP’s latest 
‘market - matched” publication is 
best described by quoting from a 
statement of purpose in Vol. I, No. 
1. “We hope, through this medium, 
to serve the allied trades in the dry- 
cleaning and laundry industries with 
an exchange of news, ideas, and 
opinions. ‘Marketing News’ is not 
an advertising medium. Its sole pur- 
pose is to provide, in whatever mes- 
sage it can, information which can 
be of use to you in regard to your 
marketing programs. We intend, in 
future issues, to bring you increas- 
ingly useful information. Toward 
this end, your comments and sug- 
gestions are most welcome.” 


Four major springtime problems 
for mothers highlight the “It Hap- 
pens Every Spring” promotion kit 
being sent to Econ-O-Wash fran- 
chised coin-ops throughout _ the 
country, announced Jack A. Cole- 
man, in charge of Econ-O-Wash 
sales for American Laundry Ma- 
chinery Industries. 

Children getting dirty playing 
baseball, making mud pies, garden- 
ing, and tracking mud during rainy 
weather are sketched in line draw- 


continued on page 4 
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, PROFILE OF THE 
OHIG MARKET 
PROBLEMS OPPORTUNITIES 


DRYCLEANING WORLD 
(formerly CLEANING LAUNDRY WORLD) 


For complete coverage of the dry- 
cleaning and shirt laundering service 
market. Top numerical coverage with 
best quality circulation hand-picked by 
franchise distributors based on mini- 
mum annual volume. They are the big- 
gest, most able to buy. 


institutiona 
Laundry eniatn 


sundry Mane 


INSTITUTIONAL 
LAUNDRY 


For complete coverage of the large 
“captive” laundry market in the na- 
tion's institutions. Booming institution- 
al construction and expanding social 
services makes this a market of tre- 
mendous growth for equipment, sup- 
Plies and linens. 








COIN-OP 


For complete coverage of the dynamic 
and mushrooming coin-op laundry and 
drycleaning market. COIN-OP_ has 
zoomed to number one spot through 
lively, professional editorial that talks 
the coin-op investor's language. 





RENTAL LAUNDRY 
MANAGEMENT 


The only magazine for corporate offi- 
cials and key executives of the nation’s 
big-money rental laundry services... 
linen, industrial, towel and diaper. 


cAN AVOID 


WASTED READERS 
WASTED DOLLARS 


MARKET 
MATCHED 
MAGAZINES 
GIVE EACH 
AD DOLLAR 
FULL VALUE 


The changing pattern of the 
industry requires greater spe- 
cialization. Wasted readers 
mean wasted advertising dol- 
lars. UBP’s market-matched 
magazines enable advertisers 
to pin-point their market, 
spend their money talking 
only to those readers whose 
business needs their product. 
Four magazines, reaching four 
distinct markets, build keen 
interest and loyalty, furnish 
the forum for advertising that 
brings results. 


REACH YOUR 
MARKET WITH 


UNITED BUSINESS 
PUBLICATIONS 


TEXTILE MAINTENANCE DIVISION 


10 East 40th St., New York 16, N.Y. 
100 East Ohio Street, Chicago 11, III 
1116 N. New Hampshire Ave., Hollywood 29, Cal. 








Allied Activities 
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ings with appropriate couplets ac- 
companying the drawings. 

The kit also contains window 
streamers, with all four of the illus- 
trations and couplets in two colors, 
along with posters, handbills, news- 
paper ad mats, etc. 


The promotion of John Bartholo- 
mew, to vice president in charge of 
sales and sales promotion, has been 
announced by Oscar Victor, presi- 
dent of Vic Mfg. Co. Bartholomew, 
who had been sales manager of Vic, 
has been with the company for 
seven years. He will continue to 
supervise sales and sales promotion, 
and will devote himself to the pro- 
motion of Vic’s new coin-op dry- 
cleaner. 


New manager for sales of dry- 
cleaners for the Norge Division of 
Borg-Warner Corp. is C. B. (Kass) 





FOR CONTINUED SUCCESS AND GROWING PROFITS, 


Kasson. The announcement was 
made recently by Spencer Rich, di- 
rector of commercial sales for 
Norge. Kasson will operate from 
headquarters in Chicago’s Merchan- 
dise Mart. He has been associated 
with the drycleaning industry for 
more than 30 years, including four 
years spent at the National Institute 
of Drycleaning (NID) at Silver 
Spring, Md., where he served as an 
instructor and plant manager. 


Financing from the Morris Plan 
is now available for buyers of Slick 
Drive-Up Stores, the company re- 
ports. Slick Drive-Up Stores, in 
cooperation with National Homes, 
The Morris Plan, and newly ac- 
quired salesmen from the Reicon 
Co., is now equipped to handle sales 
on a nationwide basis. 


Vacations in Mexico will go as 
prizes to the eight Maytag commer- 
cial distributors who are the winners 
in the company’s five-month sales 
contest recently ended, announced 


why is it a failure? 


large items. 


GIVE YOUR CUSTOMERS EVERY SERVICE THEY 
WANT... GET EXTRA REVENUE WITH 
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S& oO Cc K EXTRACTORS 


BOCK LAUNDRY MACHINE CO., 3600 SUMMIT ST., TOLEDO, OHIO 


CIRCLE NO. 7 ON POST CARD 


WHY? 


This store should have been a sure-fire success. . 


If everything in the advertisement is true . . 
is missing to make it a profitable operation? 


The answer is very simple. . 
offer extractor service and women prefer the time saving 
features extractors provide. . 
drying items for ironing...the practicability of washing, 
extracting and drying shag rugs, drapes and other 


Ivan E. Ingersoll, commercial laun- 
dry sales coordinator tor Maytag, 
The winners are the Mac-Gray Co., 
Inc., Cambridge, Mass.; Fowler 
Equipment Co., East Orange, N. J.; 
Williamson Washing Machine Sup- 
ply Co., Lubbock, Texas; Auto- 
matic Laundry Co., Waco, Texas; 
Armstrong Commercial Laundry 
Distributing Co., Oklahoma City; 
Mountain States Coin-Washer, Inc., 
Colorado Springs; Duds in Suds, 
Cincinnati, and Commercial Auto- 
mation, Montreal. 


A proposal to install Norge 
coin-op drycleaners and washers in 
McCrory and McLellan shopping 
center stores has been passed by the 
company’s board of directors. The 
units will be housed in buildings ad- 
joining the stores. James Lutz, Mc- 
Crory president, said the move rep- 
resented a “dynamic, new merchan- 
dising concept.” 

A new distributor for Maytag 


commercial laundry appliances in 
continued on page 48 
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. then what 


. competitors in the area 


. the provision for damp- 
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You are cordially invited 


to join a select group of 


Progressive COIN-OP Owners 


Who Are Coining PROFITS 


by 


vending Products your Customers 


Recognize and Prefer— 


WRITE TODAY 
FOR SAMPLES AND COMPLETE INFORMATION 


IT WILL PAY YOU TO 
INCREASE PROFITS TOO! 


FROM THE MOST EXPERIENCED 
SUPPLIER IN THE BUSINESS... 
Check the new line of vendors— 
@ 2 and 4 column 10c box vendors 


@ 5 and 7 column 5c packette vendors 


for these nationally advertised products: 





| KOC | 
[OF —// DISTRIBUTORS, unc. 


310 N. AUSTIN ST. ¢ DALLAS 2, TEXAS 
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all or part of six North Central 
states was announced recently by 
Maytag Commercial sales coordi- 
nator, Ivan E. Ingersoll. The new 
distributor is Coin-Tronics, Inc., 
home-based in Minneapolis. The 
firm will service an area comprising 
Minnesota, the Dakotas, Upper 
Michigan, northern and_ western 
Wisconsin, and most of Iowa. 


American-style coin-operated 
laundry machines were included in 
a $1.5 million order of laundry 
and drycleaning equipment being 
shipped to Soviet Russia by Ro- 
maine Fielding & Associates of Los 
Angeles. Almost all the equipment 
is for commercial cleaning plants, 
but the coin-op, the first of its kind 
for Russia, will be opened to the 
Moscow public. O 


Check R.S. Card for product info 
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Multiple Store Owner: Headaches & Aspirins 


continued from page 13 


needed for around-the-clock attend- 
ance can be ruinous, he feels. 

In order to make profit, Inslee 
not only installs more convenience 
machinery, but makes sure each 
unit is pulling its own weight. For 
example, he tried four coin-operated 
ironing boards at one location. He 
made eight dollars per week. He 
later put the machines into four dif- 


no note, the cleaning isn’t done | 
quite as well. It is important that 
they know I have really been there 
and checked carefully every week. 
That keeps them all on the alert.” © 


ENTER YOUR STORE 


ferent locations, one in each store. IN THE 

He still got eight dollars from the 

original location, plus more profit 

from each of the other three stores. COIN-OP 

Collection and supervision. Inslee 

himself makes the rounds each BEAUTIFUL 

week, making all the collections. 
This is also his supervisory trip. His CONTEST 


method of supervision is simple. He 
leaves notes. 

He reports: “I find it best to find 
something wrong every time. I leave 
notes for the maintenance man every SEE PAGES 14, I5, 16 | 
week as well as for the cleaning i 
person. I’ve found that if I leave 


FOR COMPLETE DETAILS 


A BIG 10c Retail 









PROFIT MAKER ! an 
LAUNDRY BAGS | 1xiND 
18” x 33” wD ewe 





OF NATIONALLY NATIONALLY ADVERTISED 
ADVERTISED PRODUCTS and VENDORS 


PRODUCTS 







WE OFFER A 
COMPLETE LINE 





















© ALL Z 

© DASH Packettes 

° TIDE = 
Boxes 

e AD 

* SMOOTHIE 

¢ BEADS-O-BLEACH 

© STALEY 

© DIAPER WITE 










Complete Choice of 


to dispense 5c packettes 
and 10c boxes. Check 
our deals, write today 
for complete informa- 
tion. 










PLUS MANY 
OTHERS 
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agua eran RS 












ABSO.CLEAN CHEMICAL CO., 17325 Lamont, 
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Consistently finer products for coin operated laundries . . . from Weben! The 
Weben plant in the industrial heart of Dallas covers over 6 acres . . . affords over 
52,000 square feet of production area. Adjacent properties have been acquired 
for future expansion. In this modern manufacturing center, efficient production 
methods and continuing research assure the finest automatic laundry equipment 


from Weben Industries. 


@ Universal e Starchette @ Koppertherm System 
Utility Unit Starch Sink Glasti-Klad Tank 


LUST 


1616 ANSON ROAD e DALLAS, TEXAS e FL7-6331 
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LCATA to sponsor regional exhibits | 


The formation of subsidiary to sponsor and promote 
regional laundry industry exhibits was announced re- 
cently by Rodger Jackson, executive director of the 
Laundry and Cleaners Allied Trades Association 
(LCATA). The new unit is called Laundry and Clean- 
ers Allied Trades Exhibit Corp. (LACATEC). Officers 
have been elected from the officials of the LCATA. 
Upcoming exhibits will be designed to appeal to as 
wide a range of commercial laundry equipment users, 
drycleaning machine users, suppliers, and affiliated 
tradesmen as possible. According to Jackson, the ex- 
hibits will be especially geared to the interests of 
COIN-OPerators and “business opportunity” buyers. 
Decentralization of population has created many new 
important suburban markets, the new group feels. Wel- 
comed expansion of laundry and drycleaning facilities 
has followed. Merchandising methods of the allied 
trades are in the process of changing in order to satis- 
factorily meet customer requirements. Improved and 
new products, processes and technical developments are 
reaching the market at an unprecedented rate. These 
reasons have created the necessity for the allied trades 
to hold regional exhibits to reach a maximum number 


of customers at one time from every division of the tex. 
tile maintenance industry, the LCATA feels. In addj. 
tion, some operators and allied tradesmen alike found 
inadequate time to cover existing exhibits thoroughly, 

To many operators, it is important to talk with tech. 
nicians and other executives of exhibitors about indj- 
vidual plant problems at a time when these top allied 
trades officials are available in substantial numbers. 
Many want time to use the exhibit as a market place 


~ 


to compare the many similar products under one roof, } 
This in the past has saved the visitor much time and | 


effort. These as well as other factors have been under 
consideration by allied tradesmen for some time in 
analyzing whether present exhibits are doing an effec- 
tive and efficient job in reaching a maximum amount of 
users of allied trades products. 

No one has all the answers, but LCATA has now 
recommended that industry exhibits be reduced in size 
so that they can be moved around the country in order 
that a far greater number of plantowners and operators 
can see them more conveniently at less expenditure of 
time and money. Presently the large exhibits can be 
held in only a few cities. O 


















CIRCLE NO. 26 ON POST CARD 


Tens of thousands 
in continuous use 
since 1946 


OIL FIRED 
and GAS FIRED 


A NATCO instantaneous —indirect-fired water heater 
eliminates the bulky, rusty storage tank. Yet, because 
it has its own built-in supply of reserve heat, NATCO, 
and only NATCO, can deliver large volumes of temper: 
ature controlled hot water per minute. 


Because NATCO is indirect-fired, it is guaranteed for 
a lifetime that it can never cause rusty wash water, 







STORAGE TANKS 
are as old-fashioned 
as WASH TUBS! 





101-06 43rd AVE. 


CORONA 68, N.Y. 
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Maintenance 


continued from page 41 


springiness (approximately %4 ” give 
in finger pressure laterally). If too 
loose or too tight, adjust the idler 
pulley, or push rod spring used in 
some makes, to desired tension. 

5. Loose pulleys. Each pulley is 
fastened to its shaft with a set screw 
in the hub tight against a flat-milled 
section of the shaft. Usually an 
Allen wrench must be used to 
tighten the screw. Be certain that 
the position of the pulley on the 
shaft is in alignment with the other 
pulley on the same belt. 

To service the transmission case, 
it must be removed from its bracket 
under the outer tub tank as a unit. 
If it is part of a motor, transmission, 
pump integrated unit, then the en- 
tire unit must be removed. This 
type may prove more difficult be- 
cause of more complex attachment. 
This includes inlet, outlet drain 
hoses, motor connections and shaft 
alignment. In both types, the solen- 
oid should be disconnected. 

When the gear case is placed on 
the work bench, the oil must be 
first drained by removing a small 
drain plug and catching the flow in 
a large can. Do not attempt to re- 
pair a transmission without an in- 
struction book with an exploded 
view of the working parts. This 
may be obtained from the manu- 
facturer. An experienced mechanic 
might attempt repairs without this 
book, but careful observation of 
every step and of the position of 
every part—down to the last washer 
—must be made and replaced in 
the sam position and order. When 
disassembled, all parts must be 
thoroughly checked for wear. Those 
not requiring replacement must be 
cleaned in kerosene or a similar 
solvent and returned to the trans- 
mission. Do not wipe parts with a 
cotton cloth. This would only add 
lint. Clean the case. Use a new case 
gasket and securely tighten down 
housing bolts equally. Be sure to 
refill the case with the proper type 
and amount of oil. Check to see 
that the drain plug is securely in 
place. In some makes, a breather 
opening must be kept unobstructed. 
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Sol-O-matic makes the clear PROFIT 


T 
q 


Moulded fiberglas chairs mounted on rugged wrought iron frames 
are guaranteed in writing for five years. 








Sol-O-matic chairs won't wear out—won't tear—won't burn. They 
outlast upholstery 10 to 1. 
Features: 
Locked on dryer and shaft. 
Flexible, adjustable dryer head. 
Iron frame bolts to the floor. 
Controls located for convenient, seated operation. 
Minimum space and maintenance required. 


Marktime meter, both slots open. 25c for 30 minutes, 
10c for 10 minutes. 


Tamper resistant coin meter and coin box. 
MANUFACTURER’S SUGGESTED LIST PRICE 
INCLUDING COIN METER: 

Model “C” $199.95 


Other models available. Contact your coin operated equipment distributor. 


ol-O-matic 


commercial hair dryers are a product of CACo. Manufacturing Co. 
DIVISION OF COMMERCIAL ASSISTANCE CO. 


1630 Roberts Street, P. 0. Box 26323, Houston, Texas, CA 8-2324 
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Preventive Medicine sanitary laundering available to ventilated consistent with good publ 
Threatened with the possibility them. I will, therefore, always keep health standards and the customer's nect 
of anti-coin-op legislation, Milwau- the public’s welfare and well being well being. 16. 
kee COIN-OPerators took the initia- first in mind by adhering to the 8. Dryers will be equipped with 20 fF 
tive by unanimously adopting a following Code of Ethics: automatic switch-off devices which to tl 
“Code of Ethics.” The code an- 1. Hot water shall be 140 degrees activate when the door is open. 17. 
swers, point for point, all criticism | Fahrenheit at a minimum. 9. Dryers will be equipped so that chin 
leveled at the industry, and as a 2. Loitering will be prohibited. the dryer door can be opened from juke 
result makes restrictive legislation 3. A police and fire department the inside. . | be ¢ 
unnecessary. Association executives  ©mergency number plate shall be 10. Backs of washers will be en. 18. 
feel that the move benefits both the located in a prominent place. closed so that they are not readily com 
industry and the public, and creates 4. There shall be a clear view of accessible to the general public. | © siral 
an aura of good public relations. the entire laundry from the outside 11. Tops and backs of dryers will essa 
consistent with the construction of not be readily accessible to the gen- 19. 
MILWAUKEE CODE OF ETHICS the building in which it is located. — eral public. own 
“I consider the operation of a 5. The store will be well lighted. 12. Lint traps will be cleaned regu- Ethi 
coin operated unattended laundry 6, Water heating equipment shall __ larly. essa 
store a worthy vocation, as it af- be located in a locker room which is 13. Trash receptacles of an ade- esta 
fords me a distinct opportunity to inaccessible to the public. quate size will be correctly located } mut 

serve the public by making low cost 7. The premises will be properly on the premises and will be emptied 
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regularly consistent with good 
health standards and the general 
well being of the customer. 

14. I will comply with the pro- 
visions of the building, electrical, 
plumbing, heating, ventilating and 
fire codes. 


15. Unused outlets in 


electrical 


motion for an injunction to stop 
the city from enforcing the Law, 
until there is “‘a trial on issues.” The 
motion is before Justice Samuel M. 
Gold in State Supreme Court. 


Blue Laws Upheld 
The United States Supreme Court 





at least some activities on Sunday. 
34 have statutes broadlly prohibit- 
ing all commercial labor. Of these 
states, 21 provide limited exemp- 
tion for Orthodox Jews and others 
who celebrate another day as the 
Sabbath. 


Victory 








good public areas will either be discon- upheld, in a ruling made May 29, 

omer’s nected or covered. the constitutionality of state blue Recently, a regulatory and atten- 
16. Washers having a capacity of laws which prohibit entirely, or dant bill was dismissed by the In- 

1 with 20 pounds or more will be anchored _ regulate severely, commercial ac- _ dianapolis, Ind., City Council. One 

which to the floor. tivity on Sunday. An 8-to-1l ma- of the primary reasons for the repeal 

en. 17. No coin operated music ma- jority rejected the argument that of the law was a Code of Ethics 

0 that chine, commonly referred to as a blue laws were an “establishment of adopted by the local coin-op asso- 

1 from juke box, or cigarette machine will religion,” barred by the First ciation, and drafted in complete 
be operated on the premises. Amendment. 49 states, all but cooperation and harmony with the 

De en- 18. If and when the premises be- Alaska, now have laws prohibiting Indianapolis police department. 

readily come a gathering place for unde- 

lic, | sirable persons, I will take the nec- " 

rs will essary steps to correct the situation. , : hia 

ie gen- 19. I will urge all other coin store WH | LE OTHERS elle 
owners to abide by the Code of : @ ¥ ~ Biel 

| regu- Ethics and will take any other nec- an Th 
essary steps to make my business MAKE CLAI MS . 

1 ade- establishment an asset to the com- ie eee ia 

ocated munity.” ele! 

nptied 

— Midwest Meeting STAN DARD } | 

! An important meeting of the W / 

_.. | members of the Midwest Associa- WEN 

4 tion of Automatic Laundry Stores 

? was held, May 25, at the North Park THE ORIGINAL COIN-OP CLEANER 

! Hotel in Chicago. The main topic 





of discussion was, of course, the 
“Attendant Bill” recently introduced 
in the Chicago City Council. The 
legal firm of Raynor & Mitchell has 
been retained by the Chicago group 
to head the imminent legal battle. 


Conviction Reversed 


The New York City Appellate 
Division unanimously ruled, May 
29, to dismiss 451 violations of the 
law for which 451 cCoIN-oPerators 
in the Bronx were fined a total of 
$2,255. The new ruling is applicable 
to the Legislature’s power to regu- 
late what type of business shall oper- 
ate on the Sabbath, but what bear- 
ing it has on the legality of a city 
law (New York’s DiCarlo Laws) 
which prohibits Sunday operation 
and requires coin-ops to be licensed 
and attended during certain hours 
is not clear. Meanwhile, local coIN- 
Operators, arguing the constitution- 


PROWES 


iT IS FIRST! 


@iN PERFORMANCE 


@iIN ECONOMY 


@iIN MAINTENANCE 


Compare . 


dry cleaners. Remember . 


want the finest, you must have 


Standard. 


. . compare them all, if pos- 
sible! You will then find Standard Twin- 
ette is first by for among coin-operated 
. . if you 















Main Office: 1431-32 Donaghey Bldg., Little Rock, Ark 


Branch Office: Dallas, Texas, 3541 Colgate Street 
In Canada: MONARCH MASTER MANUFACTURING, LTD. § 
731 Runnymede Road, Toronto 9, Ont, 
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ality of the DiCarlo Law through 
their legal counsel, Hyman Bravin, 
are awaiting a decision on Bravin’s 
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SLIP WASHED WITH RAD 





This new vender and exciting premium promo- 
tions provided FREE to Franchised Dealers. 
Sell Detergent, Bleach, Bluing and Ammonia 
in cellophane wrapped boxes, FRESH, FULL 
STRENGTH—NO LEAKERS! 


*It's easy and profitable to become a 
FRANCHISED RAD DEALER 


No obligation—write for samples, details. 


RAD, Incorporated 
375 Park Ave., N. Y. 22, N. Y. 





DIST. AND REPS WANTED—WRITE FOR DATA 
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Adjust-o-truck 


$57.50 


* Base adjusts to slab height 

* Arm adjusts to washer depth 

* Kick stand allows tilt for easy 
servici 


Past 







Ship one Adjust-o-truck F.O.B. factory to 


Address 


INES 205 5's a 0h aw. igi ib ae et 
[] Check enclosed [] Send C.O.D. 


{_] Send more information 


ADJUST-O0-TRUCK COMPANY 
P.O. Box 97 Dexter, Mich. 
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Since the Code is, word for word, 
identical with the Code of Ethics 
adopted by the Milwaukee group, 
which we quoted earlier in this de- 
partment, we will not restate it. 
Which of the two groups first draft- 
ed the code this department has yet 
to learn. But no matter, the Code 
of Ethics idea seems to be a good 
one, inasmuch as it has met with 
success in several cities and fore- 
stalled or repealed local anti-coin 
laws. 


Show Me's Showed Us 


A huge attendance, more than 
200 owners and distributors of coin- 
op laundries, gathered at the Con- 
gress Hotel in St. Louis, Mo., May 
22, to learn why they should join 
the Mississippi Valley Coin-Op As- 
sociation. The “Show-Me” Staters, 
and some from Indiana, heard 
COIN-OP Editor, Richard Ziff, dis- 
cuss “Brush Fires—Coin-Op Leg- 
islation Across the Nation.” “Brush 
fires,” said Ziff, “are those danger- 
ous little conflagrations that have 
the potential of destroying our green 
and growing industry.” 

The MVCA meeting was the best 
attended coin-op meeting ever seen 
by the Editor of CoIN-op. Interest 
in an association in the Mississippi 
Valley was clearly evident by the 
number of owners and distributors 
that signed up. According to Execu- 
tive Secretary, Ed Raka, the group 
now numbers about 120 owners, 
many of whom own more than one 
store. 

Determined to build an enduring 
association, one that would last past 
legislative fights, Raka and_ the 
officers of the MVCA have plans 
for an exhibit and seminar in Sep- 
tember; a monthly association news- 
letter; insurance benefits; and other 
“positive,” long-range association 
activities. 

Officers of the group are: Robert 
Scalia, president; Gerald Smith, first 
vice president; Donald Meyer, vice 
president, and Mrs. Ellen Fleming 
Mullin, treasurer. 


Bay State Convention 


The working, hard core of the 
Coin-Operated Laundry Division of 
the Massachusetts Laundry Owners’ 
Association held their second an- 


nual convention in Boston, May 21, 
The group elected new officers and 
heard talks about group insurance, 
the value of direct mail advertising, 
and the state of coin-op drycleaning 
in the United States. The dryclean- 
ing panel consisted of Richard Ziff 
of COIN-OP, and _ representatives 
from Norge, Whirlpool, ALD, and 
Philco Bendix. In addition to the 
drycleaning panel, a session on 
maintenance was held. A representa- 
tive of Standard Change-Makers 
was on this panel. 

Officers of the group are: Barnett 
N. Samuels, president; Harold I, 
Brown, vice president. 


Association Beneficial 


The latest copy of the Midwest | 


Association of Automatic Laundry 
Stores’ “Bulletin” to reach our desk 
outlines the Bill presently before 
the Illinois (this is the area serv- 
iced by the Association) General 


Assembly. Because it is typical of | 


anti-coin-op legislation throughout 
the nation, we will quote it here. It 
reads: 

“Section I. All persons, partner- 
ships and corporations whose busi- 
ness consists in whole or in part of 
providing the use of self-service, 
automatic laundry and drying ma- 
chines at a place or places which are 
open to the public shall have an at- 
tendant on the premises of every 
such place during all business 
hours.” 

The newsette goes on to point out 
that “passage of this Bill will add 
a minimum of $100.00 a week to 
your overhead, if you are open 24 
hours a day. You owe it to your- 
self to be aware of what is going on 
in the industry. Remember, your 


~ 


Association stands between you and , 


ruinous legislation. Be sure to at- 
tend our meetings, and be fully 
aware of what is going on.” 
“Bulletin” then goes on to enu- 
merate some of the functions of an 
efficient coin-op association. A 
copy of this particular issue will be 
of value to every coin-op association 
executive. For a copy of the April 
3, 1961 “Bulletin,” you can write 
to: Midwest Association of Auto- 
matic Laundry Stores, 134 North 
LaSalle St., Room 416, Chicago 2. 
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“| NEW @ 


OPENINGS 


— EAST — 


In Brooklyn, N.Y., insurance 
brokers Bernard Schneider and Ira 
Parker have opened a Wascomat- 
equipped laundry. 


Kenneth and Irma_ Trinder 
opened a Philco Bendix-equipped 
store in Worcester, Mas. 


New Bedford, Mass., is the site 
of David and Betty Simons’ Philco 
Bendix coin-op. 


In Fall River, Mass., Edward and 
Manuel Pontes opened a Philco 
Bendix-equipped coin-op. 


A second coin-op, using Philco 
Bendix machines, was opened by 
Philip Halpern of Framingham, 
Mass. 


George Aissis of Central Falls, 
R. I., owned his first Philco Bendix 
laundry store in that town. 

Washamatic, opened at the Fair 
Grounds Plaza oe Center in 
Mount Holly, N.J., is equipped with 
double-load W ascomat units. 

Another Wascomat installation in 
New Jersey has ben announced. This 
is a 16 double-load unit store in 
Levittown. Provisions have been 
made to install more equipment in 
the future. 


— WEST — 
D. B. Keeling, Tyler, Texas, 
opened two coin-op drycleaning 
stores featuring Whirlpool ma- 


chines. 

Riling’s Norge Laundry & Clean- 
ing Village opened in Houston, 
Texas, early April. 

“One of the most beautiful coin- 
operated drycleaning and laundry 
villages in America,” was opened 
by Chobies Coinkleen, Inc., of 
Phoenix, Ariz. The store features 
16 Norge drycleaners, 26 single 
load and 10 double load washers, 
8 dryers and a 25-pound washer ex- 
tractor. 
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Coin -O- Matic Laundries of 
North Hollywood, Calif., announced 
that it has opened four Frigidaire 
and Launderama stores in the Los 
Angeles area, two in the San Fer- 


nando Valley area, one in the 
Orange County area. One other 


Orange County store is equipped 
with the Launderama units. 


O’Banion’s of Houston, Texas, 


eH 





DI l rARCH 


Indestructible 


Wrought Iron Legs. 


BIG DRAIN-BOARD AREA: 
LARGE SINK AREA: 


UFACTURER 


RIT 


K-WRINGER TABLE 


Fiberglas Construction wit 
Three luxurious colors. . 
WHITE — PINK — TURQUOISE with beautiful 


gold-flecked design — at no extra cost — 


18” x 24” x 514 


opened what he calls the “World’s 
Largest Coin-Operated Washing 
Center.” The store has 100 washers 
and 50 dryers. O’Banion Williams, 
the owner, recently installed his first 
bank of Wascomat 16-pound double 
load washers. 


MORE PRODUCT INFO? 
FOR QUICK SERVICE 
CHECK RS CARD NO. 


for COIN-OP STORES 


| 


24” x 60” 
” deep 


FINEST QUALITY FEATURES .. 


Center set with basket strainer at drain — has self-locking feature to 


prevent accidental loss of starch. Excellent shock-resistant wringer is 


SAFE, hand-operated type. 


So Economical... 


ORDER NO 


P. O. BOX 13201 


FORT WORTH, TEXAS 1 


Every store needs Two or More! 


Send check in full or, 
== 10% deposit — balance C.O.D. 


from: 


Fire rs 


WManufacturing & Distributing Co, ‘mt Dy 


AT 4-0711 ! 
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. when patrons tint or dye in your 
machines, it can cost you money. 
LAUNDESIGNS can cut your mainte- 
nance costs. Write today for Free 
Brochure. 


SCHORR SIGN SERVICE 


67-15 Myrtle Ave., Glendale 27, N. Y. 
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OWN YOUR OWN 
BACKGROUND MUSIC 


AND 


ENTERTAIN YOUR 
COIN-OP CUSTOMERS 
WHILE THEY WAIT 











Model #ET10 
Edolite's Cine-Sonic Sound 


TAPE REPEATER 


No monthly service charges. Trouble- 
free, continuous music under all condi- 
tions. For more information: 


Cine-Sonic Sound, Inc., 481 Sth Ave., N.Y.C. 
Address ... 
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by RUBIN BRAUN, Technical Editor 


Q. During the summer, my store 
gets very hot and one exhaust fan 
in the entrance transom seems to 
pull the heat through the store be- 
fore exhausting it. I plan to install 
another fan elsewhere and close off 
the dryers, with solid partitions, 
they are now enclosed in perforated 
partitions. I hope this will prevent 
heat from entering the public area 
of the store. Will it? 


A. It will if a fresh, dry air supply 
is available in sufficient volume for 
the dryers for their most efficient 
operation behind the partitions. The 
present fan should be placed in a 
rear window or exit to exhaust the 
hot air. This might avoid the need 
for another fan. If the direction of 
the front fan in its present location 
could be reversed to bring in cooler 
air from the street, then a second 
would be in order to exhaust hot 
air in the rear of the store. 


Q. The nylon water traps are turn- 
ing up with pin holes which leak 
water onto the floor. What can I 
do about it? 


A. You can check every water 
mixing valve for possible casting 
leaks. It may be possible to apply 
a red hot construction nail head 
against the hole. The nylon will melt 
and close the hole. Be careful not 
to burn through the nylon. Another 
method to use is to use a self-thread- 
ing screw and place it into the pin- 
hole. 


Q. We have signs around the store 
advising our customers to use the 
proper amount of soap or detergent 
in the washers. In addition, our at- 
tendant tells our customers how 
much supplies to use. Nevertheless, 
oversudsing still continues to hap- 
pen. Is there anything we can do to 
prevent this? 


A. You might try explaining why 
over sudsing is no good. Too much 
soap or detergent, you maight tell 


your customers, does not clean as 
well as the proper amount, because 
there is no agitation or scrubbing 
action to remove the soil. In addi- 
tion to a poorer wash job, more 


soap costs more money. Tell the | 


customer she is actually throwing 
her money down the drain. 


Q. What is the best method for re. 
moving hardened plastic from dry. 
ers? 

A. Boy, you have yourself a prob- 
lem! Hardened plastic, usually 
caused by customers who fail to 
read the signs admonishing them 
not to put plastic baby pants and 
other meltable items into the dryer, 
may be removed with a solvent. 
However, be careful to read the 
manufacturer’s instructions  care- 
fully when using solvents such as 
acetone in order to avoid noxious 


fumes and the danger of their vola- | 


tility. If solvents don’t work, try to 
scrape the plastic off with a knife or 
chisel. 


Q. How can I help people get a | 


cleaner wash when they have heav- 
ily stained clothes with hard to re- 
move spots? They claim my ma- 
chines don’t do a good job. 


A. A tablesponful of washing soda 
or alkali in addition to a good soap 
or detergent should be advised for 
the pre-soak period. Double strength 
bleach may be used in heavily soiled 
or stained clothes, but must be thor- 
oughly rinsed out by additional 
rinses. A double washing would also 
help. You can get a good wash as 
long as you have water of 140° F 
or hotter and use the proper suds 
level and bleach. Blue will impart 
a blue-whiteness to a clean white 
wash. 


Q. Why do some machines use 
warm water in the overflow rinse 
and others use cold water? 


A. The cause of some of your ma- 
chines behaving erratically in the 
overflow rinse may be in the water 


COIN-OP | 


mixi 
supp 
the 

by t 
and 
the | 
) inlet 
This 
is a 
wast 
usua 
meté 
or Pp 
It c 
com 


A FE me 


_— 


_—_ 


Bo 


clea! 
per 
a hi 
Si 
matt 
be ¢ 
1, 
cost 
2 

3 
will 
per- 
4 
enor 
5 
pub) 
A 
affec 
amc 
offer 
pres 
) It is 
pub 
coin 
port 
“pre 

A 

fina 
coin 
seer 

to | 
out 


‘ 
' 
; 


nyt 


JUL 


ae cree 


1? 


‘lean as 
because 
rubbing 
n addi- 
’, more 
Pell the | 
1rowing 


for re- 
ym dry- 


a prob- 
usually 
fail to 
g them 
nts and 
> dryer, 
solvent, } 
‘ad the 
Care- | 
such as 
noxious 
ir vola- | 
, try to 
‘nife or 


+ get a 
e heay- 
| to re- 
1y ma- 


ig soda 
Wd soap 
sed for 
trength 
’ soiled 
e thor- 
litional > 
Id also 
rash as 
40° F 
‘r suds 
impart 
white 


Ss use 
, rinse 


ir ma- 
in the } 
water 


)IN-OP 


mixing valve or in the hot water 
supply line. The thermal action of 
the mixing valve may be jammed 
by those spots or rust in the water 
and the hot water is kept out. Or, 
the hot water may be slowed at the 
inlet screens by the rust deposits. 
This would also be evident if there 
is a slow entry of hot water in the 
wash cycle. As for the rust itself, it 
usually comes from the walls of the 
metal storage tanks, heating units, 
or piping of the hot water system. 
It can be prevented by a chemical 
compound in the system. 





Both Sides 


continued from page 21 
cleaner might be able to charge less 
per load than the man who bought 
a higher-priced nine-pounder. 

So, in evaluating this still im- 
mature market, several factors must 
be considered. 

1. What did the unit (or units) 
cost? 

2. What do they cost to operate? 

3. How big is the basket? (this 
will directly affect the price-charged- 
per-pound figure ). 

4. Are the units returning you 
enough on your investment? 

5. Frankly, how much will the 
public pay? 

Another factor that will certainly 
affect your final price will be the 
amount of accessory services you 
offer your customers — coin-op 
presses, coin-op spotting tables, etc. 
It is reasonable to assume that the 
public will pay higher prices for 
coin-op drycleaning in the same pro- 
portion that the work approaches 
“professional, deluxe” service. 

At any rate, trying to extract a 
final national pricing scheme for 
coin-op drycleaning at this time 
seems to us very much like trying 
to get a year-old infant to work 
out the family budget. O 
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has the SENSATIONAL 
OCTAGONAL DESIGN 


Va (ye 


The World's Safest, M 
Durable - Rebound Tumble 
OCTAGONAL DESIGN 
(a) Suspension system always f 
towards point of impact 
(b) No side loss of rebound energy 
(c) Equal distributi 
(d) Live oe odlola 
PROTECT ALL SAFETY PADS 
Completely Covers Spring: 
STRONG-FORM STEEL FRAME 
No Welded Clips 
@ HYPO-NYLON HEAVY DUTY JUMP MAT 
Especially Designed For 
Carefree Use : 
@ DYNO-SPRINGS 
For Superi 


Action 


n of tens 


A FABULOUS BUSINESS 


Jump Centers are fabulous money makers . . . 
and a more attractive — better equipped 
MacLevy Center is a sure-fire investment. 
Famous MacLevy — the oldest name in exercise 
and health equipment — assists you in 
everything from location to Grand Opening — 
and everything you need requires only a 

’ modest capital investment. 


arabian 
ls DOWN 


Send NOW For BALANCE WHILE YOU OPERATE 
buys all your attractive, durable 


“Jump Center DATA.”’ super-safe equipment. 
MacLEVY SPORTS EQUIPMENT CORP. 


189 Lexington Ave. New York 16, N.Y. LE 2-7874 
CIRCLE NO. 24 ON POST CARD 
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3nd Frame 


Years of 
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“Two on the aisle.. . 


. or a single in the balcony, Geerpres 

‘Convertible mopping outfits can be 
tailored to any need. Rubber bumper 
equipped buckets can be used individu- 
ally or hooked together to form twin out- 
fits for two-solution mopping, or cleaning 
large areas. 
“Convertibles” can be mixed or matched 
in four models from 4 to 11-gallons. Ask 
your Geerpres jobber or write today for 
free bulletin. 


P.O. BOX 658, 


CIRCLE NO. 18 ON POST CARD 
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What’s New 


continued from page 10 


Detrex Chemical Industries. The unit 
will handle 80 pounds of clothes per 
hour, and has a life expectancy of 
more than 10 years, the company says. 
CIRCLE READERS SERVICE CARD No. 71 


WATER SOFTENER 


Softened water, which produces 
optimum results in washing opera- 
tions, has been made possible by the 
use of Culligan, Inc.’s Hi-Flo softener, 
designed to operate over a wide water 
pressure range of 20 to 120 pounds 
per square inch. Three single unit 
and three double unit model are 
available. 






and a “wand” that sprays cold water 
and detergent under 250 pounds of 
pressure, and a second unit which in- 


aaa 
ta 
i 
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corporates a rinsing bar and blower 
fans. The equipment can easily be 








eos 
3s 
= of 
2 
2 
fe 
says that the visual selection feature 3€ . 
prevents errors. The unit is fitted with sz 
a National Slug Rejector and an Age fe 
Cam lock. It takes two nickels or a 5° 
dime and is warranted for one year [8 & 
CIRCLE READERS SERVICE CARD No u KE 
f 
BAG VENDOR f 


Delken Industries has two vendors 
available, both of which vend, for g 
quarter, white opaque plastic laundry 
bags. The bags measure 26 by 25 
inches, with the opening on the wide 
end. It is called the Port-A-Bask 
The vendors themselves come in two 
sizes. The more popular size — 36. 
inches high, 8%-inches deep and 
1034 -inches wide 
can be mounted on a wall, the com. 
pany says. 
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i installed in a variety of locations, the 
CIRCLE READERS SERVICE CARD No. 72 company says. 


COIN-OP CAR WASH CIRCLE READERS SERVICE CARD No. 73 
12 mi * LAUNDRY AID VENDER “ 


A washed car in minutes is 
available with the Precision Industries, Gold Medal Prod. Co.’s entry into 
Inc., automatic car wash, the company the soap/detergent vending picture is 
claims. The equipment consists of marked by their eight-column, 120 
two main sections; a rust-proof fiber- capacity, wall-mounted Vender. The 
glass cabinet which contains a vacuum unit takes the standard 10-cent size, 
cleaner, white wall gun, engine cleaner double-load carton. The company 


CIRCLE READERS SERVICE CARD No, 75 


NEW PACKAGE 


. stronger, universally accepted 
size carton of Tide has been an 
nounced by The Procter & Gamble 
Distributing Co. Conversion kits are 
available to coin-op owners having 
the Vend-Rite vending machines de 
signed for the old Tide package. The 


sponding number on the Readers Service Card, detach and drop in 


keyed. For more information on a particular 
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FIRST TIME AVAILABLE! Simplified Complete 


FINANCIAL RECORD SYSTEM 
for Coin-Op or Attended Laundry 


e INCOME AND EXPENDITURE CONTROL 
e MONTHLY BALANCE SHEET 

¢ COST ANALYSIS .. . COST CONTROL 

e DETAILED GENERAL LEDGER (a Tax-Records Must) 
e OPERATING STATEMENT—EACH DEPARTMENT 


PROVIDES | 
(washers, dryers, vend, etc.) 


YOU WITH: © MANAGEMENT GUIDE (for sound business decisions) 











COIN SLIDES... 










FOR ALL COIN METERS. 
REPLACE YOUR HARD TO 
PUSH ROUGH SLIDES Y 
NOW! CUT OUT SO 
MANY SERVICE CALLS! 


e DEPRECIATION SCHEDULE 
(essential for tax records) 
e PROFIT AND LOSS STATEMENT 


Prepared by Experts in the Industry! 


10-DAY FREE EXAMINATION 


Start Using at Once for Fiscal or Calendar Year! 























e “Bookkeeping a pleasure . . . know where | stand 
COMMENTS \ at all times.” (B. J.—San Francisco, Calif.) 

e “Accurate records have helped me with my expan- 
FROM sion plans.’’ (D. F.—Chicago, Illinois) 
e ‘Best five-cents-a-day investment I've ever made.”’ 


USERS: (W. B.—Houston, Texas) 


e “Saves me over $100 in recordkeeping costs the 
first six month.”’ (E. C.—Indianapolis, Ind.) 
For YOUR Record System, Fill Out Coupon Below: 


SALES UNLIMITED 


Please rush my copy of the PROFESSIONAL LAUNDRY ACCOUNTING 
RECORD SYSTEM. | understand that if I’m not completely satisfied it 
may be returned in 10 days for a full refund. 

Cost $15 each, tax-deductible 


Quantity - (one for each store) Encl. Check Cash (| M.O. 















YOUR CUSTOMERS WILL 
LOVE THEIR easy to push 
SMOOTH action. 


NOW AVAILABLE 50c (2 quarters) 35c & 30c 
SLIDES. Also 5¢ — 10c — I5e — 20c — 25c. 













420 MARKET ST.—ROOM 269 
SAN FRANCISCO 11, CALIF. 





















Write today for FREE catalog. Discount 
prices to all coin stores and route 
operators. 


HEATH SALES CO. 


570 Poplar Street Phone SH 5-0161 
MACON, GEORGIA 
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Dear 


Keader 


After each issue of COIN-OP 
our mailbox is filled with letters 
complimenting us on our efforts 
on behalf of the coin-op indus- 
try. We thank each and every 
one of you who takes the time to 
tell us what he thinks of his 
magazine. And while we're at it, 
we thank those of you who in- 
tended to write but never got 
around to it. 

Keep our mailbox full! We 
look forward to the plaudits, but 
we welcome constructive criti- 
cism as well. In this way we are 
able to give you more of the 
same In-Depth reporting that 
enables you to make your coin-op 
an even more profitable invest- 
ment. 

Mail your comments to: 

Dear Editor: 

COIN-OP Magazine 

10 East 40 Street 

New York 16, New York 


The Editors 


FIRST CLASS 
Permit No. 33285 
York, N. Y. 


New 


BUSINESS REPLY MAIL 
No Postage Stamp Necessary If Mailed in The United States 
READER SERVICE DEPARTMENT 


COIN-OP 


Postage will be paid by: 


10 East 40 Street 


New York 16, New York 





v 
v 


A subscription to COIN-OP has 
been entered in your name. To 
assure prompt and direct deliv- 
ery of your magazine, please note 
your correct address on the 
postage-free card below and mail 
it to us today. 


If you know of other COIN-op- 
erators, who you feel would qual- 
ify to receive this specialized 
magazine, please note their 
names and addresses in the space 
provided on the card below. 
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PLEASE CHECK APPLICABLE BOX FOR CIRCULATION RECORDS: 


() Owner of ATTENDED Coin-Op C] Manufacturer 
() Owner of UNATTENDED Coin-Op (C) Distributor 
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properly balanced at all times. DROP-TYPE COIN METER 
CIRCLE READERS SERVICE CARD No. 77 ashe . . 
Series 5800 multiple coin meter, 


COLLECTING TOOL manufactured by the H. Greenwald 
Coin box collections are made 
easier with a push-drill type key with 
interchangeable chucks, marketed by 
Stanley Tools. Designated the Spiral- 
Driver, the device has key chucks, 
with the keys, the company says, stay- 
ing in the chucks at all times. A 
screwdriver head is included to make DPERATING INSTRUCTIONS 
i NO SOAP! NO DETERGENTS! 
new package is 294 x 148 x 442. The 
package is gravure printed in the same 
Day-Glo colors as the regular store 
sizes. : 
CIRCLE READERS SERVICE CARD N . 
WATER PRE-HEATER 4 ' Ca., has been specifically engineered 
Me and designed for coin-op drycleaning 
units. The unit is designed to flush 
mount in the coin-op cleaner. Other 
features include a test button that en- 
ables servicemen to simulate coin in- 
sertion when maintaining the cleaner 
and a selector switch that enables an 
: operator to effect price changes. 
the company says. Recommended by the Spiral-Driver adaptable to other CIRCLE READERS SERVICE CARD No. 79 
Huebsch Originators, the coils have forms of Coin-op maintenance. 
flow controls so that the system is CIRCLE READERS SERVICE CARD No. 7 More product info? Circle RS Card! 


sc Ia |New COIN-OP Weight Scale 


r Jo" BRAND 


ores cae Just right for operators of 
a a 4) aE ; coin-op drycleaning. Heavy 
* on 30 Ib. capacity, wire 
A | ¥ pass4 basket with removable 
~ : W Vg SS divider and rubber _rim- 
ecocesa /, eceenna TTT" Fite bumper. Sturdy steel frame 
HN fe Ee with transport handles, 3°° 
- oh sa ee casters and scale. Magnified, 

+ on} fis easy to read, dial .. . 


4 Only $59.75 


When ordering, specify which 


Using hot air from dryers to pre- 
heat raw, cold water will save on heat- 
ing bills, claims Automatic Enter- 
prises, Inc. The company has de- 
veloped a set of coils. Called Save-O- 
Matic coils, they become a permanent 
installation with nothing to wear out, 








basket by name. 


BULK DETERGENT 5 COLUMN 10-20c 5 COLUMN 10c 
BLEACH VENDER BOX VENDER BOX VENDER 


NOW—A oa 
FULL LINE OF al] 
DETERGENT ne 


Rey | ECONOMY 
ces w HANGING SCALE » 


Ideal scale for selling service by weight. 


TO FILL ANY : are ss — Attrective 


+. of Weights 
NEED — pounds. Approved by Dep 7 


= —— ye up to 100 
WRITE FOR cale and Basket, as shown, 
FULL DETAILS 


OY RT ROR GR 





Only $45.00 


2 COLUMN 20< yael tl mr With Stand, add $16.50 
BOX VENDER BOX VENDER 


WALL MOUNTED WALL MOUNTED Seale alone $22.50 Basket alone $24.00 


ne 5727 W. 36th Street Sold by Drycleaning and Laundry Jobbers Throughout the World 
rm Cc 


Dhak NEWHOUSE SPECIALTY CO., INC. 


Wi eM IEE | 3527 San Fernando Rd. Glendale 4, Calif. 
CIRCLE NO. 37 ON POST CARD CIRCLE NO. 27 ON POST CARD 
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Commercial 


LAUNDRY and DRY CLEANING 
MACHINERY SALES 
523 CAMPBELL HA 1-5205 


KANSAS CITY, MO. 


For Information on 
The Fabulous 


Wr 


COIN OPERATED CLEANING 
AND LAUNDRY EQUIPMENT 
Call or Write Us Now! 

We Serve the Entire 
Western Missouri and 
Eastern Kansas Area 


SPEED WASH 


SPEED |‘~| QUEEN 





COMPLETE INSTALLATIONS 
ADD-ON EQUIPMENT 
REPLACEMENT EQUIPMENT 
EASY FINANCING 
CHOICE LOCATIONS AVAILABLE 


Serving Illinois and Indiana 
Mr. White 


SPEED QUEEN DISTRIBUTORS 
1160 Merchandise Mart Chicago 


DElaware 7-4472 





COIN-OP* 


Registered Trade Mark in Arizona and used 
continuously since 1946 by 


JOHN R. COWDEN CO. 


2345 N. 10th St., AL 4-5021 


Phoenix 6, Arizona 


Distributor for 


PHILCO-BENDIX 


Commercial Laundry and Dry Cleaning 
Equipment for Arizona—Southern New Mexico 
and Texas, west of the Pecos River 


60 


MIDWEST 









NORGE Opens a Huge New Market with Coin 
Operated Dry Cleaning. One of America's 
most Fabulous Untapped Profit Opportunities 
has ae Opened Wide for the First Time by 


iA 


COIN OPERATED DRY CLEANER 
Today is the Day to Get Started 


can give you all the details about the 
NORGE Dry Cleaner, NORGE Coin Operated 
Launderies plus how to get started. Don't wait! 
The opportunity is knocking right now! 


WRITE! PHONE! WIRE! 


RICH LAUNDRY MACHINERY COMPANY 
Authorized Norge Commercial Distributor 
MICHIGAN OHIO WISCONSIN 


1514 WEALTHY S.E., ROOM 214 
Grand Rapids 6, Michigan 





AMERICA'S LEADING 
LAUNDRY APPLIANCE 


Exclusively Distributed by 


LAUNDERERS 


EXCHANGE 
INC. 


1724 So. MacArthur 
SPRINGFIELD, ILL. 


B & J LAUNDERETTE CO. 


Phone 242 
HINCKLEY, MINN. 


GE. 


FILTER-FLO 


12 |b. 
WASHER 


25 ib. WASHER-EXTRACTOR 
Aqua Surge Reversing Action 
Replacement—Add-on 


DISTRIBUTORS FOR COMPLETE 


COIN-OPERATED LAUNDRY STORES 
serving MINNESOTA, WISCONSIN, 
IOWA, NORTH & SOUTH DAKOTA 











A. B. BURNHAM (0, 


HARRODSBURG, IND, 
TA 4-9616 


Coin-Operated Laundry Distributo, 
The Famous Launderama 
20 Ib. Commercial Washer 
Pioneer of Norge 
Coin Equipped Laundries 
WRITE OR CALL 


WE SERVE 
INDIANA — ILLINOIS — KENTUCkKy 


PHILCO-BENDIX 


COMMERCIAL LAUNDRY 
EQUIPMENT 
COIN OPERATED 
DRYCLEANING 


Covering All Illinois Except 
Chicago Area 


ELLIOTT DISTRIBUTING COMPANY | 


519 SO. PROMENADE ST. 


HAVANA, ILLINOIS | 
PHONE 543-3926 lt 


SELFEE 
yeLPe COIN | 
LAUNDRIES, Ine. 


5608 Delmar, St. Louis || 
12, Mo., FO 1-1463 and 1} 
3130 Main S- — | 


FRIGIDAIRE | 


18-minute Cycle 
Coin Washer | 
© Most liberal financing in the Area | 
© Complete Layout Engineering ¢ | 
@ Installation Assistance © Training || 
at Frigidaire Center. } 








j 








CLEANING & LAUNDRY | 
EQUIPMENT 
& 
SUPPLIES 


NEBRASKA - SO. DAKOTA | 
IOWA - SO. MINNESOTA 


a oe 


1408 Harney, Omaha, Neb. 
220 New York, Des Moines, lowa 


NORGE Laundry & Cleaning 
Villaze—Equipment | 


5 Yr. Financing 
N.D. & S.D.'s, Wyom, & Mont. \ 


TRI-STATE DISTRIBUTORS 
Phone 107-W ‘Valley City, N. D. 
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|| GE 12 Ib. COMMERCIAL 
COIN-OPERATED WASHERS 








are available at 


(DRY | MACHINEX EQUIPMENT CO. 
) | 8615 Puritan, Detroit 38 

UN. 4-6334 
, also distributors for 


VIC COIN-OP DRY CLEANER with 
15 minute cycle using "Valclene" 





IT’S HERE 
The Fabulous 





















, Ine. 
it. Louis 
463 and 
Buffalo, |) ONE 
3311 
IRE COIN OPERATED CLEANING 
son AND LAUNDRY EQUIPMENT 
a | Write, Wire or Phone 
Training || FLYNN EQUIPMENT CO. 
SALES OFFICE 

ae 3928 Lindell OL 2-7300 
NDRY | PARTS & SERVICE 

2118 E. Grand MA 1-9555 

St. Louis, Mo. 
KOTA 
}OTA 
, 
a 
lowa ? et 
ning | Laundry & Dry Cleaning 
: Equipment 
SINCE 1913 

ORS B & G Machinery Co., Inc. 
N. D. 1049 E. Michigan St., Indianapolis, Ind. 


CoINd) JULY, 1961 






























A & E MACHINERY CO. 


3041 W. Lawrence Ave., Chicago, Ill. 
IN 3-8720 


LEADING COIN-OP BUILDERS 


Complete layout, 
planning, installation, 
PARTS and 
SERVICE 
Serving Northern 


district of Illinois 
including Chicago 


at 
Sat 


COIN-OP SUPPLIES 


Complete Vending Line for Laundry & 





Drycleaner 
Package Laundry Items Bulk Laundry Items 
All Dash All (Commercial & 
Beads-O-Bleach 


L & M Detergent, 
Bleach & Starch Launette Special 
Smoothie Products Orvus Hytemp Gran. 


Drycleaning Items 


Darco, Premium Dow-Per 
Hyflo Super Cel Hysweet 
Norg-Clor Solvent Perclene 
Norg-Clor Concentrate Valclene 


Prompt Delivery from Warehouse Stocks 


McKESSON & ROBBINS INC. 


Cincinnati Columbus Louisville 
3025 Exon Ave. 1795 “ a St. 4007 ee Dr. 
PR. 1-4311 HI. I- EM. 





EXCELSIOR MACHINERY CO. 


6175 VERMONT ST. 


DETROIT 8, MICHIGAN 
TY-7-6726 






5 BIG FEATURES 
May Tag Washers. 
Water Waste Filter Systems. 
Milnor 25" Washer-Extractors $1,095. 
Coin-Op Dry Cleaning. 
Parts and Service. 






















Distributors of ALL, AD, HILEX, 
BEADS O' BLEACH Etc. 
bulk or package dispensers 


PROSPERITY LAUNDRY & DRY 
CLEANING EQUIPMENT 


for 


CENTRAL SOAP COMPANY 


689 Hampden Ave., 
St. Paul 14, Minnesota 


DUDS IN SUDS, INC. 


1455 Hevtiee ian oF aaa Ohio 





W. VIRGINIA 
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YOU HAVE BEEN LOOKING FOR THIS ! ! 


#73-5 LOVELL 

Steel rust proof frame, 

no oiling, convenient, at- 

tach to square or r und, 

portable or stationary tubs. 

Clamps open to 1%”. 
Parts for ALL makes of 
laundry equipment. Specializing in YTAG, 
NORGE, SPEED-QUEEN, PHILCO- BENDIX. 
EASY, GEN. ELEC 


MarCone appiiance parts co. 


911 Franklin Ave., St. Louis 1, Mo. 
Tel.—314- ‘CEI- 7141 


$14.42 net 
(Prepaid If 
Remittance 
Enclosed) 


“‘domestic type’’ coin-op 
MA 





KING KOIN KLEENETTE 


Offering a complete program 
of Financing, Plant Design and 
Promotion. 


UPPER 
MICHIGAN 


WASHERS + DRYERS 
DRY CLEANERS 


X 
PARTS @ SALES @ SERVICE 


LAUNDRY STORE SALES, INC. 
5700 West 36th Street 
Minneapolis 16, Minnesota 


CANADA 








WESTERN CANADA 


COIN WASHER CO., LTD. 
150 West | Ave., Vancouver, Canada 
TRin ity 2-2571 


Sa 





**PINKY'' COIN LAUNDRIES 


. please turn the 
page for more 
distributor announcements 


FACTORY 
AUTHORIZED 
DEPOT 


DRYERS and PARTS 


Call or Write 
ACE LAUNDRY EQUIPMENT CO. 


439 N. Terrace Ave., Mt. Vernon, N. Y. 


Phone — OWen 9-2400 


Everything vou nee n 
COIN OPERATED EQUIPMENT 


Parts, Service, Installation, and Finance in 


the New York-New Jersey-Conn. Area 


\ SPEED [iq QUEEN | 


SPEED QUEEN 
Commercial Automatic Washers and Dryers 
and 25 Ib. Washers 
Commercial lroners — 
Gas and Electric 
In New York Phone EXeter 2-6300 
In New Jersey Phone Mitchell 2-7241 
SPEED QUEEN ATLANTIC CO., INC. 


Wholesale Distributors 


34-18 Northern Bivd., L. |. City, N. Y. 


We would like to be your 


NEW ENGLAND 
“HEADQUARTERS” 
FOR COMPLETE SATISFACTION ON 

EQUIPMENT AND SERVICE! 


Hotpoint all-porcelain Washers 
Standard “Coin-Dry-Clean” Units 
Huebsch, Hoyt, & Cissell Dryers 
Coin Changers, Hot Water Heaters, 
Triple-Load Washers, etc., etc. 


HENRIC] LAUNDRY MACH’Y. CO. 
BOSTON 26, MASSACHUSETTS 


NORTHEAST 


LAUNDERCENTER 
INC. 
99 Madbury Road, Durham, N. H. 
UN 8-5559 


Get the FULL STORY on the 


PHILCO 
BENDIX 


Matched Set 
Call or Write Us 


now and see tor yourself the Great Features 


. Efficient Operation — Satisfied Cus- 


tomers — Improved Store Appearance 


SERVICE-SALES for states of 
MAINE—N. HAMP.—VERMONT 


NOW AVAILABLE 


TO COIN-OPS 
The Revolutionary 1961 


iF 


DRY CLEANER & 
LAUNDRY VILLAGE 


EXCLUSIVE BORG-WARNER 
5 year financing (to 90%) 


Write, wire, phone or 
just drop in to see us 


Laundercoin Sales Corp. 
114 Montague Street, Brooklyn, N. Y. 
ULster 5-7658 


SPEEDWASH COIN-OP 
LAUNDRIES 
SOLD AND INSTALLED 


We furnish everything 
SPEED QUEEN 


Washer Distributor 
Penna., N. J., Delaware, 
Maryland, Virginia, West 

Virginia, Washington, D. C. 


Hundreds of Stores Sold 
EXPERIENCE COUNTS 
Financing Available 


Call or Write: 
BALTIMORE CHEMICAL 


2 EQUIPT. CORP. 


329 Gongs “yet, N.W. 
Wesblaghen, D. Cc. RA 6- 2011 


ECON-O-WASH 
& DETREX 


SALES & SERVICE 
EQUIPMENT & SUPPLIES 
COMMERCIAL & COIN-Op 
LAUNDRY & DRY CLEANING 


PENNA.., OHIO, W. VA. 
BENSON EQUIP. CORP. 


. BOX 11728, PITTSBURGH 28 
LOCUST 3-5990 


Coin-Operated Laundry 
Stores featuring General 
Electric 12 lb Jumbo Com. | | 
mercial Washers and 


Sterling Dryers. Realistic pricing, 
Guaranteed "Pay Out of Earnings" 
Plan. Stransteel Custom Building, || 
Maximum financing, at bank rates, 


STERLING COIN-OPS CORP. 


5699 nisl Sun Ave., Philadelphia 20, Pa, 
Idelity 2-7700 to 7712 
The OLDEST and the LARGEST firm 
in the Coin-Op field in this areal 


NEW ENGLAND 
Coin Laundry Equipment Dist, | 


Est. 1935 
_ BOMMERCIAL EQUIP;ENT 


HOYT Dryers ©@ coo ng Boilers 
STANDARD Coin Change 
COIN-OPERATED AUTO. ‘DRY CLEANING 
BIG BOY 25-pound TROY Washer 


MAC-GRAY CO., INC. 
60 Albany St., Cambridge, Mass. 
UN 4-9760 


SOMETHING NEW 


Bishop Prefabricated Steel 


BUILDINGS 


for coin-ops, dry cleaners, etc. READY 

TO GO! 
Plumbing & Electric installed 
Financing Available 


NATIONAL DISTRIBUTOR 


BALTIMORE CHEMICAL 
& EQUIPMENT CORP. 


5329 GEORGIA AVE., N.W., WASH, D. ¢.| 
RA 6-2011 \# 





SUPPLIES & EQUIPMENT 


NORTON SUPPLY CO. | 
11 Lafayette St. | 


Providence 3, R. I. 
GAspee 1|-4404 


COIN 


JULY, 





Rn Ty 























EASTERN DISTRIBUTOR 
OF 
Gall VENDOR B-5 


and 
5¢ BOXES 


of 
Nationally Advertised 













for a Terrific Deal 
WRITE OR CALL 


BEACON SUPPLY CO. 


4340 Park Avenue, New York 57, N. Y. 
WE 3-417! 


und 

Sonal MOREX BLEACH 
© Com. | | and 

. = BEACON'S 
rnin’ | DETERGENT 


uilding, 
« rates, 


sORP. 
a 20, Pa, 
T firm 


area! 


D 
t Dist, 


B. H. SPINNEY COMPANY 


: 153 Plainfield St. RE 4-8284 
Springfield Mass. 






New England Distributor serving Con- 
necticut, Rhode Island, Western Mass. 
& North Eastern New York. 


Speed Queen Laundry Stores 


Sales, Service, Parts. 






BULK 





ee Soap—Detergent—Bleach 
READY Blue—Starch—Softener 
100-LB. BAGS 

ICAL 

RP. 

H, D, ©. : PTR TT 
i CHEMISTRY 

——— | DISTRIBUTORS TO THE LAUNDRY 

ENT | INDUSTRY SINCE (85! 

CO. | | H. Kohnstamm « Co., Inc. 
| | New York 13, 161 Avenue of the Americas 

; i Chicago |i, i1-13 E. Illinois St. 


Los Angeles, (P.O. Address) 2632 E. 54 St., 
Huntington Park, Calif. 











COINS JULY, 1961 






















SOUTHWEST 


AUTOMATIC LAUNDRY COMPANY, INC. 


3342 Franklin Avenue Waco, Texas 
PL 6-5389 P.O. Box 862 
Get the FULL STORY on the MAYTAG 
Profit-Proved Coin-Operated Laundries 


















Call or Write Us Now 
SERVICE @ SALES 
FINANCING @ LOCATIONS 


Let Us Upgrade Your Old Store 
We Will Trade For Your Old Equipment 


BRANCH OFFICES: 




















Dallas Fort Worth San Antonio 






RI 8-4081 AT 4-5255 TA 4-1198 
Houston Corpus Christi Austin 
WA 3-4579 TU 4-4848 HI 2-6389 


Authorized Maytag Distributor in Most of Texas 


LAUNDRI-COIN 
TROXLAR-SYSTEM 


DISTRIBUTOR FOR FRIGIDAIRE IN 
HOUSTON & GREATER GULF COAST AREA 
1310 ROOSEVELT, HOUSTON 12, TEXAS 

PH. WA 3-1728 













TIPPS EQUIPMENT 


Serving Western Texas & New Mexico 
with Better Brands of Quality Coin-Op 
Equipment 


1919 Avenue "9" Lubbock, Texas 





SOUTHEAST 





REMBERT-MOORE 
MACHINERY COMPANY 
522 Devine Street 
Alpine 3-1223 
Columbia, So. Carolina 


Ait 


Sau 


Headquarters 


SERVICE—SALES 


EQUIPMENT DIST. 
DEEP SOUTH caies 
7 Est. 1946 


= Commercial Washers & Dryers 
Hammond Dry Cleaning Machines 
and Washing-Extractors 
Hammond Coin Operated Dry 
Cleaning Machine 


145 L Blvd., P.O. 1174 
DONGIEUX’ pan any Fy a Phone: EM 6-2636 
. . « more distributor 


announcements 
on next page 
























COIN-OP LAUNDRY SUPPLIES 
Packaged & Bulk 
AD—ALL—BEADS 0 BLEACH 
and 
other laundry products — 
SOMETHING NEW 
Liquid Bleach and Liquid Sta Puff in pack- 
ages. Write for details on our introducto 
offer. Complete lines of coin op laundry 
dry cleaning equipment. 25 pound washer 

extractors. 

AUTOMATIC LAUNDRY SALES & 

SERVICE CO., P. O. BOX 5168 

KNOXVILLE 18, TENNESSEE 
Telephone 524-3283 


COMPLETE COIN-OP 


Supplies and Equipment 


V; . ‘a-(a hs 


212 W. 7th Street — Richmond, Va. 
Phone BEimont 2-6703 


ALLEN and VICKERS 


495 Glen Iris Drive, N.E. 
Atlanta, Georgia 
Phone: Murray 8-7979 


Distributors for Ajax, Washex and 
a full line of laundry machinery 


Branch Office: The Woodner, AG23 
3636 — I6th St. N.W., Washington, D.C. 
Phone: Hobart 2-5550 


FAR WEST 
Before Yo 


BUY ANY LAUNDRY EQUIPMENT 
SEE US! 























COIN-OP 
DRYCLEANING TOO! 


EXCLUSIVE DISTRIBUTOR 
FOR 


COMMERCIAL EQUIPMENT 


IN THE 
ROCKY MOUNTAIN EMPIRE & 
- 


7 
Everything for the coin laundry 
If it’s quality ... We have it! 
Excellent financing available 


MOUNTAIN STATES COIN WASHER, INC. 


3525 Stone Ave. e Colorado Springs, Colo. 
P.O. Box 1579 e@ Phone: MElrose 3-6601 













SERVEASE CORP. 


13753 Ventura Bivd,, Sherman Oaks, Calif. 
TRiangle 3-4820 


FRIGIDAIRE 
COIN LAUNDRIES 


Fxcellent Locations Avaliable 













DIRECTORY OF COIN-OP DISTRIBUTORS 






















FAR WEST ADVERTISERS’ INDEX 
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i 
Abso-Clean Chemical ae .. 48 Laundri-Coin 63 
= ~ se i cs Launderers Exchange, Inc. 60 ; 
ce Laundry Equip o. Laundry St Sal 
SERVING ALL THE NORTHWEST Adjusto-Truck Co. 54 Los ‘Angeles Coin-O-Matic Laundries o ‘ 
WITH THESE TOP LINES: | | A; &E Machinery Co. 1 
. ALD, Inc. 25, 26 Machinex Equipment Co. 6! i coaas 
. Allen & Vickers, Inc. 63 Mac-Gray Co., Inc. 62 
HAMMOND * Combination Washer-Extractors American Machine and Metals, Inc. 5 MacLevy Sports Equipment “- 
Bei Og Dryclesning American Permac, Inc. . 9 Mar Cone Appliance Parts Co. 61 | 
Ardmor Chemical Co. . 64 Maytag Company , 435, — 
CLESCO @ 20-lb. Stainless Steel, Washers Automatic Ldry. Co., Inc. 63 McKesson & Robbins, Inc. . eat 
ites estes Siete Automatic Ldry. Sales & Service 63 Mountain States Coin-Washer Inc... 43 
WASCOMAT @ 16-Ib., 25-Ib. Washer-Extractors “eatin Chemical & Equip. Corp. 62 National |\Combustion Co. 50 aonb 
COOK @ Washette @ Tumblette ery he lec. = eae telaetioen Co. 29. . Atlant 
NATCO © Hot Water Makers Benson Laundry Machinery Co. 62 Northeast Laundercenter, Inc. . ae th 
Bishop Eng. Co., Inc. 62 Northwest Ldry. M'ch'y. Co. 64 et 
WEBEN © Hot Water Makers B & J Launderette Co. 60 Norton Supply Co. . 62} piTior 
Bock Ldry. Mach. Co. . 46 Nortex Products, In ERVIC 
s, Inc. a S 
KIS 0 @ Water Softeners Burnham Co., A. B. . 60 = 25 WA 
asi til ity ” Petterson Coin-Op Spec. .. 65 | MATS, 
NORTHWEST C 8 c Mig . te. 7 Procter & Gamble Co., The Cover lV | 16123 
‘ ° . ; Fired | 
ACHINERY CO. Central Soap Co. . él ae, thug, MOE , 54 Wat 
PORTLAND 33, ORE Cine-Sonic Sound, Inc. 56 R. B. Company 66 ae 
ME. PO Phone AL. 3-3260 Commercial Laundry & Drycleaning 60 Rembert-Moore Machinery Co. 6 FO 
Phone AL 3-3757 Cook Machinery Co. . I Rich Laundry Mchy. Co. 60 } in like 
Cowden Co., John P. 60 Sales Unlimited 58 Equipr 
DO-1I6& Corporation Cover Il Saxe-Freeman Co. 60 | pi 
ores j 63 Schorr Sign Service 56 
uds in Suds, Inc. él Servease Corp. . 
WEST COAST iii me Shepherd, Inc. . William 7 | — 
LARGEST DISTRIBUTORS Excelsior Machinery Co. . él Seoud cose daleaiie Co. . p 62 : fenad 
Fitch Mfg. & Distr. Co., Inc. 55 Spedd Queen Disks... 5.6 ee 60 Toleds 
FRIGIDAIRE WASHERS Flynn Equipment Co. él Speed Queen, Div. McGraw-Edison 7 | 
LAUNDERAMA—20 IB WASHER Frontier Industries . . 52 Spinney Company, B. H. 63 
Geerpres Ringer, Inc. 57 one << ehjrdie Ine. o ; a 
AND ALL OTHER eae Co. : Sterling Coin-Op Machinery Corp. 62 | a 
' ” ' er 
Gold Medal Products 6, 16A Tipps Equipment é 63 Laundr 
Greenwald Co., H. . 31 Tri-State Distributors 60 ™ 
Call or Write Heath Sales Co., Inc. . 5g «Frey Laundry Machinery . a is cu 
LOS ANGELES COIN 0-MATIC Helpee-Selfee Coin Laundries 60 Unimac Company .. 38 will sel 
-()- Henrici Laundry Machinery Co. 62 United Valve Service, Inc. 43 | =70W. 
51392 Lankershim Blvd. Huebsch Manufacturing Co. 23 Universal Match Corp. .... 7 )}— 
North Hollywood, Calif. lronrite, Inc. .... 40 Vic Manufacturing Co. 19 
TR 7-3421 Kohnstamm & Company H. 63 Virginia-Carolina Ldry. Supp. ‘Corp. 63 
COIN WASH EQUIPMENT CORP. risapednaieaan ieee 2 Weben Industries, Inc... 49 
Laundercoin, Inc. 62 Western Canada Coin Washer Co. 6| 
1745 Van Ness Ave. 
San Francisco 4, Calif. 
PR 6-7100 \ 


BIGGEST PROFITS EVER IT PAYS TO PROMOTE! : 


ARDMOR 5c ENVELOPE PACKAGES 


5¢ Detergent—per case of 230 


The promotion methods available to the 
5c Soil-Go—per case of 230 ‘ e ° ° 
+ We, Pay Freight. 3% ea ati With COIN-OPerator are limited only by his 
———— imagination. The August issue of | 
Acme caeae wt COIN-OP will be crammed full of 
© We Pay Freight. Quantity Discounts. = ° 
Order Direct From Factory ideas to make your coin-op a 


ARDMOR CHEMICAL CO. ; 
1798 Timothy Drive, San Leandro, Calif. more profitable one. 
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CLASSIFIED ADVERTISING RATES: 
First insertion—Light face type—lic 
per word. BOLD FACE CAPITALS— 
20c per word, 10% discount on 3 con- 
secutive repeat insertions. EXCEP- 
TIONS — SITUATIONS WANTED: 
Light face type—5c per word. BOLD 


MACHINERY FOR SALE 


COIN-OP EQUIPMENT BARGAIN 
FOR IMMEDIATE SALE 
31—A42 PM Econ-O-Wash Washers; 8—30x36 Cissell 
Tumblers; |—Conco 900 Heater; |—30SL Bulkhead 
and other auxiliary equipment. Price $8000. F.O.B. 
Atlanta, Ga. Terms to responsible party. Wire or 
write John B. Moran, Sea Island, Georgia. 


FIFTY WESTINGHOUSE RCM-5 COIN WASHERS, 


SERVICE MAN CHECK OUT ON PURCHASE OF 
25 WASHERS OR MORE. HELLMICH LAUNDRO- 
MATS, 9404 MANCHESTER RD., ST. LOUIS 19, MO. 





16—123CM Maytag Washers—White; I—SP32 Gas- 
Fired NATCO Hot Water Heater; I—SP20 NATCO 
Water Heater; 4—No, 37 Huebsch Tumblers, 10c 
meters, gas-fired; |—Soap Dispenser; |—Bleach Dis- 
penser; 2—Standard Changers, Model 21 & 510; 
|—700 Webbing Water Heater. Above equipment 
in like new condition. Write—Coin-O-Matic Laundry 
Equipment, Inc., 1156 Battleground Avenue, Greens- 
boro, North Carolina. 


MACHINERY WANTED 


Wanted: four 36x30 gas laundry tumblers. 
tional or coin controls. 
Burkay 718 heater. 
Toledo, Ohio. 


Conven- 
Rectangular front. Also 
Laundromat, 915 Woodville, 


FOR SALE 


Westinghouse RCM4's and RCMS's, 50 Ib. dryers. 
Other new and used coin laundry equipment. 
Leanne Parts & Service, 10! E. 6th St.. Muncie, 
nd, 





10 CLESCO dryers Used less than 6 months, Pink 
will sell one or all $150.00 F.O.B. Akron. Lark Corp.., 
790 W. Market St., Akron, Ohio. 


CLASSIFIED 
ADVERTISEMENTS 


FACE CAPITALS—10c per word. Mini- 
mum charge on all: $2.50 per insertion. 
Add the cost of 10 words if a box num- 
ber is used. 

COPY: Must be received before the 10th 
of the month preceding issue. Payment 
must accompany order. 


wane 


SERVICES & SUPPLIES 


CONSULTANT & MAINTENANCE SERVICE—Surveys 
conducted for construction, purchase or trouble- 
shooting of quick-service, attended or coin-op plants. 
Complete information supplied: from location study 
to layout and installation. Service contracts avail- 
able for equipment maintenance & repairs. Rubin R. 
Braun, Consultant. Harry Cohen Associates, 745 
Fifth Avenue, New York 22, New York. Telephone 
Eldorado 5-1353. 


CARTOON - POSTER PROMOTION for Coin-Ops. 
Copyrighted, unavailable elsewhere. Write for free 
samples, prices. Allan K. Jensen, Advertising, 
Audubon, lowa. 





MISCELLANEOUS 


BOTHERED BY RUSTY RED WATER? 
If your water supply is killing sales and causing 
stain claims investigate Calgon Micromet—keeps 


water sparkling clear at low cost. For free 
pamphlet write Southern Heater Co., Inc., 844 
Baronne St., New Orleans 12, La. 





Open a MacLevy Figurama Slenderizing Depart- 
ment. (coin-operated or membership). Buy At 
Saving: Used and Demonstrator REDUCING, EXER. 
CISE, BATH, VIBRATORY, MASSAGE EQUIPMENT. 
12 months guarantee. You receive with equipment 
Advertising, Promotional Literature, Wall Charts, 
Displays, Circulars, etc. No Experience Required. 
Write for details Dept. C. MacLEVY, 189 Lexington 
Avenue, N. Y. 16 (Telephone MU 5-8620). 


OUT OF ORDER Cards 
$1.25 per 100 
$10.00 per 1000 


Send check with order 


Deluxe Service 
Box 947, Church St., New York N. Y. 








HELP WANTED 


MAYTAG OFFERS 
MARKETING CAREER 
OPPORTUNITY 
in Commercial Laundry Sales 


The Maytag Company, manufacturers 
of America’s dependable automatic 
laundry equipment, is seeking a com- 
mercial laundry sales specialist. This 
is an unusual opportunity for a high- 
calibre young man to join a successful 
company in a rapidly expanding field. 

The man chosen will call directly on 
the independent distributors who 
market Maytag commercial equip- 
ment throughout the U. S., coordinat- 
ing their merchandising activities; 
developing, implementing and dis- 
seminating Company sales programs; 
and assisting and advising distributors 
in the development of an effective 
sales and service force. 

Some significant experience in com- 
mercial laundry sales and college 
training is required. 

This position offers opportunity for 
advancement with a growth Company, 
plus profit sharing, Company spon- 
sored retirement and insurance pro- 
grams, and many other fringe benefits. 

Please address your reply with per- 
sonal and business history to: 


R. R. Braun, Director, 
Salaried Personnel 
The Maytag Company 
Newton, lowa 


MAY TAG 


COMMERCIAL EQUIPMENT 





SALESMEN AND DIST. 





We are seeking Salesmen and Independent Dealers 
to sell and install Coin-Op Stores. We feature G.E. 
Washers and nationally advertised equipment. Age 





no factor. Distributor: Slanker Launderette Sales. 
Medora, Illinois. 

Opportunity to sell nationally advertised, Quality 
bachereued music system. Has application in coin- 
ops, institutions, restaurants, etc. Excellent terri- 
tories still available. Reply Box 107, COIN-OP. 


10 East 40th St.. New York. 





He forgot to remember 


that the 


Do it NOW. 





Win national recognition 


and prestige! 


JULY, 1961 


COIN-OP BEAUTIFUL 
CONTEST entry deadline 
is August |, 1961 

Did you forget too? 


Check the Readers Service Card No. between pages 8 and ? 
for more information about any of the products advertised or 


shown in the “What's New" section of COIN-O? Magazine. 









Made and handled 





——— FETT 








COIN-OP OWNERS: 


SAVE TIME! 
SAVE MONEY! 
SAVE FINGERS! 


MUTT 


This handy tool will collect a 40 unit store 





mney a - .. in 12-15 minutes easily—pays for itself in one 
Send certified ie nec month by saving your valuable time. Fits all 
or money order to ‘SACE”’ keys. wo lifetime chucks included. 
Key chucks have key ring holes . . . keys stay 
PETTERSON in chucks at all times, ready for cn 
= chucks interchanged in seconds. Screwdriver 
= COIN-OP head included... makes this a valuable 
= SPECIALTIES tool for general coin-op ee. Price 
= $8.75 (we pav postage in continenta S. or 
= P.O. Box 397 Canada). Spiral-Driver by Stanlev Tools. 
= a a Pat. Pend. 
= anada = 
> MUNA 
CIRCLE NO. 30 ON POST CARD 
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in unity there is strength! 


YOU WILL PROFIT THROUGH MEMBERSHIP 
IN YOUR LOCAL ASSOCIATION 


e ENJOY THE PROTECTION and 
service that mutual association and 
organization can provide. 


¢ ENJOY THE SATISFACTION of be- 


© ENJOY THE BENEFITS of belonging 


to an organization created to pro- 


mote your welfare. 


e ENJOY THE BENEFIT OF exchang- 


ing actively identified with other lems 
leaders in promoting the well-being ; 
of the coin-operated laundry and © ENJOY ADVICE on problems per- 
taining to taxes and finance. 


drycleaning business. 


ing opinion on mutual business prob- 


CONTACT YOUR LOCAL ASSOCIATION DIRECT 


ARKANSAS 


M. K. Baker, President 

Arkansas Coin Laundry 
Association 

P. O. Box 3356 

Forest Park Station 

Little Rock, Arkansas 


CALIFORNIA 


George Gishel 

Exec. Secy. 

Eastbay Automatic 
Laundry Association 

1880 Solano Avenue 

Berkeley, California 


CONNECTICUT 


1. A. Lehrer, Attorney 
Connecticut Self-Service 
Coin-Operated 
Laundry Association 
983 Main Street 
Hartford 3, Connecticut 


FLORIDA 
A. E, Rabe 


Secy-Treas. 
Coin Laundry Operators 
Association of Florida 
435 Castania Ave. 
Coral Gables, Fla. 


GEORGIA 

Leon W. Blythe 

Coin-Op Laundries 
Association of 
Columbus 

P. O. Box 5304 

Columbus, Georgia 


ILLINOIS 

Adolph Klein, President 

Midwest Association of 
Automatic Laundry 
Stores of Chicago 

134 North LaSalle Street 

Chicago 2, Illinois 


J. E. Francis, Director 
IIlinois Coin-Op Laundry 


Store Owners Association 


1724 MacArthur Blvd. 
Springfield, III. 


IOWA 
Mrs. Don Proudfit, Secy 
lowa Coin Laundry 
Association 
2727 Guthria 
Des Moines, lowa 





INDIANA 

Bill Watkins, Secy-Treas. 

Indiana Quick-Service 
Laundry Association 

1027 John Street 

Anderson, Indiana 


KANSAS 

William Drumond, Jr., 
Secy-Treas. 

Mo-Kan Coin-Op 
Owners Association 

1813 Central Avenue 

Kansas City 2, Kansas 


MARYLAND 

Charles B. Milstein, Esq. 

Coin-Op Laundry Asso- 
ciation of Maryland 

403 East 25th Street 

Baltimore 18, Maryland 


MASSACHUSETTS 


G. L. Rayner, Manager 

Coin-Op Laundry 
Division 

Massachusetts Laundry- 
owners’ Association 

20 Providence Street 

Boston 16, Massachusetts 


MICHIGAN 


Les Cheeseman 
Secy-Treas. 
Michigan Automatic 
Laundry Association 
625 Sunnyside Drive 
Cadillac, Michigan 


D. E. Paquette 
Exec. Secy. 
Coin-Operated Self- 
Service Laundry 
Owners Association 
2136 Dime Building 
Detroit, Michigan 


Robert S. Gilbert 
Executive Secretary 

Tri-County Coin-Op 
Laundry Assn. 

715 Court St. 

Saginaw, Mich. 


MISSOURI 
Edward Raka 


Executive Secretary 
Mississippi Valley 
Coin-Op Assn. 
Congress Hotel 
Union Blvd. at Pershing 
St. Louis, Mo. 





R. C, Kinmonth 

Tri-State Coin-O-Matic 
Laundry Assoc. 

1816 Virginia 

Joplin, Mo. 


NEBRASKA 


Warren Johnson 
Executive Secretary 
Greater Omaha Coin-Op 

Laundry Assn. 
810 W.O.W. Building 
Omaha, Nebr. 


NEW JERSEY 

Harold R. Pearl 

Coin-Op Laundries of 
New Jersey 

449 Kaighn Ave. 

Camden, New Jersey 


Miss Pearl Ripans 

Garden State Self- 
Service Laundry Assn. 

235 S. Harrison St. 

East Orange, N. J. 


NEW YORK 

Hyman Bravin, 
General Counsel 

American Automatic 
Laundry Foundation 

6 East 45 Street 

New York, New York 


OHIO 

Richard Gonda, 
Attorney 

Coin-Op Association 

75 Public Sq. 

Cleveland, Ohio 


PENNSYLVANIA 
John T. Curtain, 
Attorney 
Coin-Op Laundry Asso- 
ciation of Philadelphia 
Western Savings 
Fund Bldg. 
Philadelphia, Pa. 


TEXAS 


Robert K. Eason, President 


South Texas Coin- 
Operated Laundry 
Association 

100 Windmill Rd. 


San Antonio, Texas 





Letters 


association. 


We were glad to hear of yoy 
plans to form a local association ang ? 
are herewith enclosing our outling 
of suggested procedures for Setting 





continued from Page | 


Thomas M. Smith 


Thriftee Launderett } 


Albany, New York 


an association under way.—Ed. 


Coin Safety Suggestion 


I own a number of coin-ops, 
and, like other operators, am con- 
cerned with the safety of the 
money my machines take in. | 
believe that all machines should 
be equipped with coin boxes that | 
are “sealed” so that they can be 


brought back to the office and 


there counted and wrapped. | 


have heard that the telephone 
company has a system like this, | 
Could you tell me where I might 

locate such seals? 


vO 


































FOR COIN-OP 


Smeal 


GARMENT RACK & BASKET ° 


Easier for custo 
mer to unload, fold 
and hang garments. 


by letting customer 
move away from 


Features Large 
folding, two gar 


pletely rubber cov 
ered basket top. 


from, write for 
our free folder 




































COMPANY} 






5326 ATLANTIC BLVD. 
MAYWOOD, CALIFORNIA 


CIRCLE NO. 33 ON POST CARD 
COIN-O 








i 
to procedure in organizing a loca } 


S. H. Ulanoff | 
New York City 


cleaning unit faster. 


shallow basket for 


ment poles & com 


18 models to choose 
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Increases pay loads © 
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J GET INTO COIN-OP FAST! NEW NORGE LINE OF 


: BW DRYCLEANERS 


nad | FULL FLEXIBILITY! 
ig INSTALL ANY NUMBER 
IN ANY COMBINATION 

FROM ONE UNIT ON UP! 


getting | 
-Ed, | 
GET STARTED NOW, with a minimum invest- 
ment, in coin-op drycleaning. With new BW 
Norge Drycleaners you can start with any num- 
ber. 


~~ 





Right now, for instance, you can install a single 
self-contained BW Norge Drycleaner. Or you 
can start with two or more BW Norge units that 
operate with Norge’s proved central filter system. 


Build your coin-op business through fine clean- 
ing quality at no sacrifice in efficiency. Norge 
deep-bath action, with 9 gallons per minute sol- 
vent flow, assures customer satisfaction. 





Maximum solvent mileage gives you low per- 


BUILD YOUR COIN-OP CAPACITY AS pernipiianismteIp Scio 


With immediate delivery, proved operation 


YOU BUILD YOUR VOLUME The BW Norge and maximum flexibility, BW Norge Drycleaners 


Add-On Plan is adaptable to any location, any install; 2» fet vou into this proflale business quickly. 
tion. Get immediate delivery now on one or two units. 

Add-On more units any time you choose. But be sure to 
plan at the start for additional space—so your capacity 
can grow as fast as your coin-op business increases. 


Norge Commercial Sales 
Dept. A-50—P.0. 767—Hinsdale, Illinois 
Telephone, Chicago: WHitehall 4-0700 






VEVEVCVEN YEN 


usket for ’ 


For minimum capacity— 


BW NORGE single-unit 
self-contained DRYCLEANER 


Full 8-pound capacity . . . com- 
pletely automatic...self-contained 


to choose 
rite for 
e folder 


Drycleaners give you 
this practical 


ADD-ON 
PLAN 


to get you 
started now 


Te NS 











i 


filter system. An independent 
unit for special installations 
where a very minimum coin-op 
drycleaning facility is needed. 


XX ASANARARAAABARARABAR AALAND <—— 









NORGE SALES CORP. IS A SUBSIDIARY OF BORG-WARNER CORPORATION 


CIRCLE NO. 29 ON POST CARD 


RIGHT NOW, 


A FROWN 
COULD COST YOU 


A CUSTOMER 


But give her a 
Tide-clean wash and she'll 
give you her repeat business. 


Your customer wants just one thing—the cleanest 
possible wash. And that’s just what she gets with 
Tide. The smile on her face when she sees Tide’s 
kind of cleaning is as good as money in the bank to 
you. It means she'll keep coming back, giving you 
the repeat business that makes you real profits. And 
she'll tell her friends, too. 

Now Tide comes in a handy new size that fits most 
vending machines, so it’s easier than ever to give 
your customers the detergent they most often bring 
from home. That means more detergent profits for 


MANAGER, Bulk Soap Sales Dept CO-7 
The Procter & Gamble Distributing Co. 
P.O. Box 599, Cincinnati 1, Ohio 


Please send me information on the New-Size 
Tide that fits most vending machines. 


Name 

Address 

City 

Zone State... 


Telephone No. 


you, too. Just clip out the coupon and put Tide to New- Size Tide Fits Most Vending Machit 


work cleaning up for your customers and for you. 
CIRCLE NO. 31 ON POST CARD 





